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ON  DANIElPEimn  DEATH 


WE  HONOR  Daniel  Pearl  by 
remembering  that  —  like 
him  —  we  practice  a  noble 
profession  [“Pearl,  ‘a  great  reporter,’ 
confirmed  dead,”  Feb.  25,  p.  5]. 

Owners’  profit  fixation,  public 
fascination  with  trivia,  uncaring  editors  — 
these  familiar  complaints  are  alibis,  not 
justifications,  for  not  doing  our  best. 

Pearl  made  the  big  time,  with  many 
Page  One  stories  in  The  Wall  Street 
Journal.  But,  even  when  he  was  covering 
City  Hall  for  the  6,860-circulation  NoHh 
Adams  (Mass.)  Transcript,  his  editor 
there  recalls,  “He  always  had  another 
phone  call  to  make.” 

Just  like  Pearl  in  his  apprentice  days, 
we  have  eyes,  a  heart,  a  gut.  Every  day,  on 
every  assignment,  we  decide  whether  to 
use  these  tools  to  tell  readers  what  they 
need  to  hear  —  or  to  simply  knock  off  a 
routine  piece  with  the  minimal  amount  of 
effort,  to  not  make  that  extra  call. 

Daniel  Pearl  died  not  because  of  where 
he  was  —  a  foreign  correspondent’s  occu¬ 
pational  hazard  —  but  because  of  who  he 
was:  a  reporter  whose  death  his  murderers 
wanted  to  use  to  send  a  message. 

What  message?  It’s  up  to  us  to  decide. 

BILL  KIRTZ 
ASSOCIATE  PROFESSOR 
Northeastern  University' 
School  of  Journalism 
Boston 

AN  INTERN  BY  ANY  OTHER  NAME 

As  A  FORMER  REPORTER  FOR  THE 

Jersey  Journal  in  Jersey  City,  N.J., 
and  one-time  union  president,  I  can 


A 


tell  you  that  we  in  the  union  knew  what 
management  was  planning  when  it  sought 
to  redefine  the  “intern”  classification  — 
it  was  a  model  used  elsewhere  [“The 
replacements,”  Feb.  II,  p.  34].  The  frustrat¬ 
ing  part  was  realizing  we  had  no  bargaining 
leverage,  considering  that  management 
didn’t  value  the  difference  between 
experienced  journalists  and  interns. 

For  the  next  few  years  after  the  redefi¬ 
nition,  instead  of  digging  below  the  surface 
for  stories,  the  paper  began  relring  more 
and  more  on  press  releases  and  shallow' 
feature  stories.  We  saw  the  difference  — 
and  so,  apparently,  did  readers.  We 
learned  that  if  a  paper  doesn’t  value  experi¬ 
ence  and  institutional  memory,  then  sea¬ 
soned  reporters  have  no  bargaining  power. 
We  tried  byline  strikes  and  typical  union 
pranks,  but  to  no  avail.  We  knew  that  if 
we  struck,  management  wouldn’t  mind 
replacing  us  w'ith  a  staff  of  22-year-olds. 

As  a  side  note,  the  Journal's  paity'  line 
has  been  that  its  dive  in  circulation  is  due 
to  an  inflax  of  non- English-speaking 
residents.  1  don’t  buy  it.  The  Jomttio/’s  brain 
trust  reacted  to  the  changing  demographics 
around  Jersey  City  by  jumping  at  pretexts 
to  write  about  certain  ethnic  communities. 
The  results  were  condescending  feature 
stories  that  were  not  driven  by  any  parti¬ 
cular  news  element.  This  alienated  the 
traditional  readership,  and  did  not  win 
over  new  subscribers  among  the  targeted 
community.  I  always  believed  that  as  an 
area’s  demographics  change,  the  names  of 
the  people  in  the  news  will  change.  But  the 
news  itself  —  and  the  process  of  gathering  it 
—  should  remain  basically  the  same. 

GREGORY  WILSON 
Daily  News 
New  York 


- -  50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MARCH  1,  1952: 

In  a  special  session  attended 
by  reporters  and  editors  in 
Richmond,  Va.,  three  prominent 
residents  were  asked  to  tell, 
frankly,  what  they  do  and  don't 


like  about  their  hometown 
newspapers,  the  Times-Dispatch 
and  the  News  Leader. 

Uncle  Sam  took  more  than  half 
of  the  Boston  Herald-Traveler 


Corp.'s  profit  in  1951.  While 
federal  income  taxes  claimed 
$696,997,  only  $452,166  went 
out  in  dividends  to  the  2,772 
owners  of  the  company's 
common  stock. 
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Papen!'  probes  uncover 
nioro  sins  of  the  lathers 


Following  lead  of  ‘The  Boston  Globe/ 
newspapers  across  the  nation  find 
wider  priest  sex-abuse  scandal 

BY  JOE  STRUPP 

WHEN  The  Morning  Call  asked  the 
local  Roman  Catholic  Church  Diocese  of 
Allentown,  Pa.,  whether 
any  of  its  priests  had  been  accused 
of  sexual  misconduct,  Managing 
Editor  David  Erdman  expected  at 
least  some  resistance  —  and,  more 
likely,  an  outright  refusal  to  com¬ 
ment.  VVhat  he  got  was  “a  complete 
break  in  tradition  for  them,”  he  said. 

The  diocese  not  only  responded  in 
a  matter  of  days  but  also  revealed 
that  four  priests  had  been  dismissed 
recently  for  se.xually  abusing  children 
more  than  20  years  ago. 

The  Morning  Call,  whose 
story  ran  Wednesday,  is  not 
alone.  Since  The  Boston 
Globe  gained  national  atten¬ 
tion  for  its  revelations  about 
child-molestation  claims 
within  the  Archdiocese  of 
Boston,  newspapers  around 
the  country  have  been  quietly 
sniffing  around  their  own  j 
Catholic  communities  for  po¬ 
tential  scandal,  with  surpris¬ 
ing  results,  E&P  has  learned. 

Catholic  leaders  in  Phila¬ 
delphia,  Scranton,  Pa.,  and 


THE  MOlwING  CALL 

4  PWESrS  OUSTtD  FOR  SEX  ABUSE 


SllfeOf 
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Advancing  the  clerical  sex-abuse 
story  are  newspapers  in  Arizona 
and  Pennsylvania,  among  others. 


Manchester,  N.H.,  have  revealed  numerous  cases  of 
priests  accused  of  sexual  misconduct  after  inquiries  by 
local  newspapers  —  made,  in  most  cases,  in  the  form 
of  a  simple  request.  Many  editors  credit  the  Boston 
case  with  pressuring  other  Catholic  dioceses  into  pro- 
\iding  information  to  avoid  the  cover-up  accusations 
that  have  plagued  the  church  in  Boston. 

“We  could  have  had  reporters  climbing  ropes  out¬ 
side  of  their  building,  and  we  would  not  have  gotten 
the  same  information  we  got 
because  of  the  Boston  story,”  said 
Zachary'  Stalberg,  editor  of  the 
Philadelphia  Daily  News.  Church 
leaders,  he  said,  “weren’t  going 
to  make  the  same  [cover-up] 
mistake.”  The  Daily  News  on  Feb. 
23  joined  other  local  news 
outlets  in  reporting  that  the 
Archdiocese  of  Philadelphia 
had  dismissed  six  priests  for 
sexually  assaulting  children 
and  estimated  that  about  35 
priests  had  molested  as 
many  as  50  children  during 
the  past  50  years. 

Also  in  Pennsylvania,  an 
inquiry'  by  The  Scranton 
Times  and  The  Tribune 
resulted  in  tbe  Diocese  of 
Scranton  revealing  that  two 
or  three  priests  had  been 
accused  of  molestation  in 
recent  years.  “I  think  the 
Boston  case  played  a  part  in 
that,”  said  John  Murphy, 
Times-Tribune  assistant  man¬ 
aging  editor  for  news.  “In  the 
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illSTER.COM 
MAKES  A  PITCH 

Monster.com, 

whose  proposal 
to  share  recruitment 
revenue  with  news¬ 
papers  has  had  only 
one  taker  so  far,  the 
Honolulu  Star-Bulletin, 
hopes  to  do  better 
in  the  suburban 
newspaper  market. 

Jeff  Taylor,  founder 
of  the  online  job  site, 
was  slated  to  make 
his  pitch  last  week  to 
executives  at  a  Sub¬ 
urban  Newspapers  of 
America  conference. 

Monster  sees  such 
partnerships  as  a  way 
to  improve  its  local 
reach  when  the  weak 
job  market  has  cut 
into  profits  at  parent 
company  TMP  World¬ 
wide  Inc.  Indeed, 
TMP  has  been  laying 
off  workers  itself  as  it 
reported  lower  fourth- 
quarter  earnings  and 
cut  its  first-quarter 
profit  forecast, 
according  to  news  re¬ 
ports.-  LUCIA  MOSES 

A  NEW  SITE 
ON  PARADE’ 

Parade  m^azine 
was  scheduled  to 
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march  out  a  redesign 
of  its  Web  site  (http:// 
www.parade.com) 
Sunday,  with  an 
emphasis  on  supple¬ 
menting  the  weekly 
print  edition. 

Walter  Anderson, 
CEO,  president,  and 
publisher,  said  the 
new  site  will  include  a 
broader  look  at  the 
weekly  cover  story, 
which  might  irKlude 
additional  photos, 
video  clips,  a  quiz, 
or  links  to  relevant 
Web  sites. 

The  new  site  also 
lets  readers  e-mail 
questions  directly  to 
popular  columnists, 
such  as  James  Brady 
and  Marilyn  vos 
Savant.  And,  for  the 
first  time,  an  archive 
of  Parade  articles  is 
offered.  Each  visitor  is 
asked  to  enter  his  or 
her  ZIP  code,  which 
results  in  co-branded 
pages  with  the  nearest 
newspaper  partner. 

There’s  no  advertis¬ 
ing  on  the  site  right 
now,  but  Parade  execs 
said  they’re  develop¬ 
ing  sponsorship  oppor¬ 
tunities.  Parade’s  main 
competitor,  USA 
Weekertd,  already 
accepts  ads  on  its 
robust  Web  site, 
which  offers  an 
archive  of  articles 
and  columns  going 
back  to  1998. 

-  CARL  SULLIVAN 

PROJO’CASE 


Labor  relations 
remain  tense  in 
Rhode  Island,  where  a 
hearing  on  46  charges 
of  labor-law  violations 
at  The  Providence 
Journal  started  last 


past,  those  things  had  been  handled  ven-  quietly.”  its  coverage  of 
Similar  probing  in  New  Hampshire  by  media  out-  won  —  the  righ 
lets,  including  The  Union  Leader,  led  Diocese  of  from  some  of 
Manchester  officials,  who  at  first  denied  knowledge  victims  and  pe 
of  sexual  misconduct  by  priests,  to  turn  over  the  church  officials, 
names  of  14  priests  who'd  been  accused  of  such  The  previousl 
activities  during  the  past  two  decades.  other  things,  thj 

Some  papers,  such  as  the  Wausau  (Wis.)  Daily  ual  misconduct 

I  Without  the  sex-scandal 

Wm  ^  stories  that  ran  in  Boston, 

^  “vve  would  not  have  gotten 

the  same  information.” 

iPP^^  /  '  —  ZACHARY  STALBERG 

>  J  '  Philadelphia  Daily  News 

Herald,  looked  beyond  their  ovvti  Catholic  commu-  In  Januarv’,  t 
nities  to  find  local  angles  to  the  scandal.  Herald  lawsuits  broug 
Executive  Editor  Mark  Baldwin  asked  reporters  to  accused  of  mole 
investigate  how  a  spate  of  million-dollar  settlements  After  the  cases 
might  affect  the  Church  Mutual  Insurance  Co.,  a  firm  million,  the  he 
based  in  nearby  Merrill  that  says  it  insures  more  digging  throng 
churches  than  any  other  company  in  the  country’.  stories  that  re 
Editors  told  Ei^P  that  reader  reaction  to  their  diocese’s  failui 
stories  about  these  cases  was  mixed,  with  some  holding  a  bery 
people  criticizing  their  efforts  as  anti-Catholic  and  Daily  Star  edit 
others  praising  the  stories  for  exposing  a  problem.  sealed  docume 
The  Boston  Globe's  investigation  centered  on  the  Globe’s  success  i 
Rev.  John  J.  Geoghan,  who  w’a.s  sentenced  to  prison  Star  attorney  P 
la.st  month  for  molesting  a  10-year-old  boy.  During  discretion  in  thi 


its  coverage  of  the  case,  the  paper  sued  for  —  and 
won  —  the  right  to  get  access  to  sealed  documents 
from  some  of  the  88  civil  cases  filed  by  alleged 
victims  and  pending  against  Geoghan  and  other 
church  officials. 

The  previously  sealed  documents  revealed,  among 
other  things,  that  Geoghan  had  been  accused  of  sex¬ 
ual  misconduct  w-ith  dozens  of  minors  for  nearly  30 
J  I  years  and  that  some  .$1.5  million 

IQUl  in  settlements  had  been  paid  by 

JStOn  church  to  former  victims.  “No 

^  one  had  ever  before  gotten  insight 

gotten  into  the  inner  workings  of  the 

5’  church,”  Globe  Editor  Martin 

lAnu  c-TAi  oE-o/'  Baron  boasted  to  Ei3P  la.st  week. 

lAKYolALbtKb 

HiA  Daily  News  "You  can  really  see  what  they 
knew  and  how  they  handled  it.” 

In  Januarv’,  the  Diocese  of  Tucson,  Ariz.,  settled 
lawsuits  brought  by  10  men  against  four  priests 
accused  of  molesting  them  as  far  back  as  the  1960s. 
After  the  cases  were  settled  for  an  estimated  Sl6 
million,  the  hometown  Arizona  Daily  Star  went 
digging  through  hundreds  of  court  documents  for 
stories  that  revealed,  among  other  things,  the 
diocese’s  failure  to  punish  a  priest  accused  of 
holding  a  boy  in  his  bedroom  for  six  nights.  But 
Daily  Star  editors  are  still  trv'ing  to  gain  access  to 
sealed  documents  in  the  cases  and  believe  the 
Globe's  success  in  its  fight  will  help  them.  Said  Daily 
Star  attorney  Phil  Higdon,  "The  judge  has  a  lot  of 
discretion  in  this  area.”  11 


Anti-g;iLn  groups  aim  at  classifieds 


Activists  fire  on  saies  ‘ioopiiole' 


BY  MARK  FITZGERALD 

CHIC.AGO 


G  activists  in  16 
states  are 

beginning  to  call  on 
newspapers  with  a 
blunt  message:  Be  a 
patriot  —  stop  taking 
classified  ads  for  gun 
sales  between  private 
parties. 

The  anti-gun 
coalition  said  its  survey 
of  282  papers  in  16 
states  found  77%  of 
them  accepted  some 
classified  ads  for  guns. 
Nearly  half  —  46%  — 
refuse  to  accept  ads  for 
handguns.  The  ones 


UN-CONTROL 


that  do  run  gun 
classifieds,  according 
to  the  coalition,  allow 
buyers  to  elude  the 
background  checks 
that  federally  licensed 
sellers  are  required  to 
perform. 

“People  blame  the 
media  for  violence, 
which  may  or  may  not 
be  true,”  said  Ona 
Hamilton,  president 
of  the  Pennsylvania 
Million  Mom  March. 
“However,  the 
newspaper  classified 
gun  ad  loophole  is  an 
example  of  newspapers 


(lASSlUlD 


potentially  providing  a 
direct  connection  to 
violence  by  making  it 
easy  for  overseas  or 
domestic  terrorists  to 
get  guns.” 

The  24  gun-control 
groups  began  their 


campaign 
against  classified 
F  ri  ads  for  guns  last 
November  —  to 
virtually  no 
newspaper- 
industrv’ 

reaction.  They’ve 
remobilized 
recently,  how¬ 
ever,  as  the 
“National 
Campaign  to 
Close  the  Newspaper 
Classified  Gun  Ad 
Loophole,”  and  they 
are  putting  a  patriotic/ 
anti-terrorist  spin  on 
their  message. 

Michele  Massoth, 
manager  of  classified 
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and  national  adver¬ 
tising  for  the  Rockford 
(Ill.)  Register  Star, 
heard  from  the  Illinois 
Council  Against 
Handgun  Violence 
the  other  day. 

The  Gannett  Co. 

Inc.  daily  sees  no 
real  reason  to  change 
its  policy  on  guns 
sold  through  its 


classified  section, 
Massoth  said. 

“There’s  not  a  big 
demand  for  that 
categorv'  —  and  we 
don’t  make  it  easy  [for 
advertisers],”  Massoth 
pointed  out.  “We 
require  them  to  come 
down  in  person.  We 
require  them  to  show 
us  their  FOID  [firearm 


owner’s  identification] 
card,  and  we  make  a 
copy  of  it.  We  feel  as 
though  we’re  making 
an  effort  [to  ensure] 
that  the  people  who  are 
selling  these  firearms 
are  at  least  registered 
and  legal.” 

Thom  Mannard, 
executive  director  of 
the  Illinois  gun-control 


group,  said  the 
coalition  is  not  trying 
to  get  newspapers  to 
stop  classified 
advertising  by  licensed 
dealers:  “If  you’re  a 
Wal-Mart  or  Joe’s 
Gun  Shop,  those 
places  are  licensed 
by  federal  government 
and  need  to  do  a 
background  check.”  11 


Parallel  lives  and,  sadly,  deaths 

Papers  linked  by  killings 


Tragedy  at  ‘The  Wall  Street  Journal’ 
all  too  resonant  for  ‘Express-News’ 


BY  MARK  FITZGERALD 

CHICAGO 

PROBABLY  NO  U.S.  NEWSROOM  FELT  THE 
emotion  of  Daniel  Pearl's  disappearance  and 
death  in  quite  the  same  way  as  the  San 
Antonio  Express-Neu's. 

In  December  1998,  the  paper’s  Mexico  City 
bureau  chief,  Philip  True,  hiked  alone  on  a 
reporting  trip  into  the  Sierra  Madre  Occidental 
mountain  range  in  Mexico,  and  was  found  buried  in 
a  shallow'  grave  three  w'eeks  later.  “Every  body  here 
had  to  confront  the  parallel  circumstances,”  said 
investigative  reporter  John  MacCormack.  “We  had 
the  period  of  disappearance,  w'e  had  the  false 
identification  [of  a  body],  just  as 
the  Journal  had  the  false  report 
of  a  body.” 

There  were  striking  parallels 


between  the  murders  of  Pearl 
and  True.  Both  left  pregnant 
widows:  Marianne  Pearl  is 
seven  months’  pregnant  with 
a  son;  Martha  True  gave  birth 


Robert  Rivard 

“S.AN  Antonio 
E-xpress-N  ews” 


to  a  boy  in  March  1999-  Both  were  killed  reporting 
on  cultures  they  had  covered  with  empathy:  Pearl 
in  a  fervent  Islamic  culture,  and  True  in  the 
territoiy  of  the  Huichol  Indians. 

There  may  be  more  parallels  to  come.  The  course 
of  justice  in  a  foreign  land  rarely  runs  smoothly  or 
swiftly.  True’s  colleagues  have  been  e.xtremely  frus¬ 
trated  by  developments  in  his  case.  Though  two 
Huichol  Indians  confessed  to  strangling  True,  they 
were  released  in  August  under  suspicious  circum¬ 
stances,  and  an  appeal  of  the  acquittal  has  gone 
nowhere  so  far.  A  prominent  Mexican  human- 
rights  activist  told  the  paper  a  few  months  ago  that 
the  case  had  “fallen  into  a  black  hole.” 

“I  hope,  in  three  years,  \_The 
Wall  Street  Journal']  is  not  where 
we  are  today  because  in  spite  of 
our  best  efforts  ...  we  have  been 
unable  to  bring  closure  to  the  case 
in  Mexico,”  Express-Neu's  Execu¬ 
tive  Editor  Robert  Rivard  told 
EiJP  last  week. 

Rivard  said  he’s  been  very  im¬ 
pressed  by  the  JoumaF s  handling 
of  Pearl’s  murder  —  and  moved  by 
the  correspondent’s  widow.  “I 
thought  the  same  thoughts  watch¬ 
ing  her  as  I  did  watching  Martha: 
that  these  are  much  stronger 
human  beings  than  I  am  and 
worthy  of  our  admiration.”  He 
added  he  hopes  Pearl’s  body  is 
found  so  his  wife  and  family  have  some  personal 
closure:  “When  the  headlines  fade  and  the  shock 
wears  off,  you’re  left  —  it’s  just  a  difficult  process.”  11 


Daniel  Pearl 
(above)  and 
Philip  True 
on  the  trail  of  a 
story  in  Mexico 
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week  in  Pawtucket  as 
last-minute  bargaining 
with  the  Providence 
Newspaper  Guild 
ended  with  no  new 
contract. 

The  Guild,  which 
represents  about  500 
editorial,  advertising, 
production,  and  other 
employees,  alleges 
that  the  company 
illegally  changed 
employee  benefits  and 
working  conditions; 
bargained  in  bad  faith 
or  refused  to  bargain; 
and  reduced  a  wage 
offer  in  retaliation  for 
union  activity.  The 
charges  stem  from 
talks  between  labor 
and  mana^ment 
since  the  Guild’s 
contract  expired  Dec. 
31, 1999. 

The  National  Labor 
Relations  Board 
administrative  law 
judge  who  is  hearing 
the  case  could  rule 
next  week,  but  the 
case  could  stretch  out 
if  either  side  appeals. 

-  LUCIA  MOSES 

PERHAPS  THEIR 
OFEIGEISOVAL 

Student  journalists 
were  still  puzzling 
last  week  over  the 
discovery  of  a  listening 
device  planted  in  the 
office  of  the  Quaker 
Campus,  the  news¬ 
paper  at  Whittier 
College  —  Richard  M. 
Nixon’s  alma  mater  in 
California. 

Managing  Editor 
Rebecca  Wolf  said  the 
paper  and  police  are 
stumped  about  who 
planted  the  bug  and 
why  —  and  even  how 
long  it  had  been  trans¬ 
mitting  from  behind 
an  electric  socket  in 
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the  newsroom.  “Judg¬ 
ing  on  the  device  and 
how  it  was  placed,  it 
could  have  been  there 
as  long  as  1 1  years  or 
as  recently  as  last 
year,”  she  said.  The 
bug  was  discovered 
Feb.  21. 

-  MARK  FITZGERALD 


HAS  ITS  FANS 

Latinos  are  more 
persistent  in  their 
use  of  both  English 
and  Spanish  than 
earlier  research  has 
shown,  according  to  a 
soon-to-be-released 
study  by  the  National 
Association  of 
Hispanic  Publications, 
Belden  Associates, 
and  MUND  Americas. 

The  NAHP  hopes 
the  “2002  U.S. 
Hispanic  Consumer  & 
Media  Study”  will 
encourage  marketers 
to  increase  their  use  of 
Hispanic  media.  It  will 
be  sold  for  $750  at 
the  NAHP’s  annual 
convention  in  Dallas 
March  13-16  and 
$995  after  March  31. 
-  LUCIA  MOSES 

PIONEER  PRESS 
Will  LAY  OFS 

In  the  second  round 
of  layoffs  in  several 
months,  Hollinger 
International  Inc.'s 
Pioneer  Press  chain  of 
Chicago-area  weeklies 
said  it  is  laying  off 
four  business  staffers 
and  four  journalists. 

Previously,  the 
48-paper  chain  with 
550  employees  had 
discharged  10 
workers. 

-  MARK  FITZGERALD 
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CALENDAR 


MARCH 

MNNA  41st 

Government 
Affairs  Conference, 
National  Newspaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 

or  on  America  East/ 
LU  lQ  New  Media 
World,  America  East, 
Editor  ^  Publisher, 
and  13  state  press 
associations,  Hershey 
Lodge  and  Convention 
Center,  Hershey,  Pa. 

APRIL 


8-12 


ASNE  Conven¬ 
tion,  American 
Society  of  Newspaper 
Editors,  JW  Marriott 
Hotel,  Washington 


21-26 


API  Photo- 
I  journalism 
Seminar,  American 


Press  Institute, 
National  Press  Photog¬ 
raphers  Association, 
Reston,  Va. 


27-30 


SABEW 
Annual 
Convention,  Society 
of  American  Business 
Editors  and  Writers, 
Pointe  Hilton  Tapatio 
Cliffs  Resort,  Phoenix 


28-1 


NAA  Annual 
Convention, 

Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New  Orleans 

on  1  ONO  Annual 
lO  I  Meeting, 

Organization  of  News 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 


28-1 


SCMA  Sales 
Conference, 


Southern  Circulation 
Managers  Association, 
Renaissance  Vinoy 
Resort  and  Golf  Club, 
St.  Petersburg,  Fla. 

on  AP  Annual 
LU  Meeting  and 
Luncheon,  The 
Associated  Press, 
Hilton  New  Orleans 
Riverside,  New 
Orleans 

MAY 

In  72nd  Annual 
"U  INMA  World 
Congress  of 
Newspaper 
Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 


18-24 


NICAR  Boot 
Camp,  Nation¬ 


al  Institute  of  Comput¬ 
er-Assisted  Reporting, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

JUNE 

01  00  API  Media 
L I  LL  Convergence 
Seminars,  American 
Press  Institute,  Orange 
County  Convention 
Center,  Orlando,  Fla. 


22-25 


NAA  Nexpo 

2002, 

Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar@editorand 
publisher.com  or fax 
at  (646)  654-5370. 


The  San  Francisco  treats 

Cup  of  coffee  and  a  ‘Chronicle’ 


Daily  first  to  strike  a  Starbucks  deal 


BY  LUCIA  MOSES 
iNCE  Feb.  19, 
Starbucks  lovers 
in  the  Bay  Area 
have  been  able  to  pick 
up  the  San  Francisco 
Chronicle  along  with 
their  Komodo  Dragon 
Blend  coffee.  It’s  the 
result  of  a  marketing 
agreement  with  the 
Seattle-based  java  giant 
that  puts  the  Chronicle 
on  sale  in  about  170 
Starbucks  stores. 

But  talks  with  other 
papers  aren’t  going 
as  fast  as  Starbucks 
would  like.  Of  the  30 


or  so  papers  it  has 
approached,  the 
company  had  hoped  to 
sign  agreements  with 
10  by  this  time  —  so 
far,  San  Francisco  is 
the  only  rollout.  As  for 
other  prospective 
partners,  not  all  have 
agreed  to  give  Star- 
bucks  promotional 
space. 

The  Chronicle  hopes 
that  its  expanded 
availability  via  Star- 
bucks’  retail  outlets  will 
lift  its  single-copy  sales, 
an  increasingly  impor¬ 
tant  part  of  all  news¬ 


papers’  circulation. 

“I’m  very  happy,” 
said  Paul  Hutcheson, 
director  of  single¬ 
purchase  sales  and 
business  development 
for  the  Chronicle.  “I 
think  they  [Starbucks] 
are  going  to  be  a  very’ 
good  partner  for  us.” 

Other  dailies 
weren’t  so  happy  w  hen 
Starbucks  approached 
them  last  year, 
proposing  that  papers 
give  it  ad  space  for  the 
privilege  of  being  its 
exclusive  local  paper  in 
their  regions,  a  version 
of  its  agreement  with 
The  New  York  Times. 
Newspapers  also 


protested  Starbucks’ 
short-lived  idea  that  its 
newspaper  partners 
pull  out  of  competing 
retail  outlets. 

Hutcheson  wouldn’t 
say  if  Starbucks  was 
getting  ad  credits  as 
part  of  the  Chronicle's 
deal,  citing  a  nondis¬ 
closure  agreement  with 
Starbucks.  In  his  view, 
though,  the  industry 
can  no  longer  expect 
retailers  to  let  news¬ 
papers  take  up  their 
floor  space  without 
giving  anything  in 
return.  Said  Hutche¬ 
son,  “You  have  to 
recognize  where  we  are 
in  today’s  world.”  11 
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Papers  e-mailing  it  in 


Killer  app’s  new  targets 


BY  CARL  SULLIVAN 

IF  E-MAIL  REALLY 
is  the  “killer  app,” 
newspapers  seem 
to  be  in  an  aggressive 
mood.  Across  the 
country,  publishers  are 
adding  to  their  e-mail 
alerts,  including 
choices  of  the  non-news 
variety,  such  as  employ¬ 
ment  and  shopping. 

In  one  of  the  nation’s 
fastest-growing  job 


markets.  The  Atlanta 
Journal-Constitution 
will  soon  add  e-mail 
capabilities  to  its  new 
online  career  center, 
http:  //www'.ajcjobs.com. 
Job  seekers  who  register 
at  the  site  can  choose  to 
be  notified  by  e-mail 
whenever  a  new  employ¬ 
ment  listing  that  match¬ 
es  their  criteria  appears 
in  the  system.  The 


Journal- 

Constitution 

ajc}obs.cof7i 

e-mail  and  registration 
technology  is  being 
provided  by  New 
York-based  Bigfoot 
Interactive,  which 
provides  similar  services 
to  Washingtonpost- 
.Newsweek  Interactive. 
Pam  Hege,  marketing 


manager  for  ajcjobs- 
.com,  said  the  e-mail 
program  also  will  be  em¬ 
ployed  to  send  registered 
users  information  about 
new  features  on  the  site 
or  in  the  newspaper.  “It 
really  allows  us  to  collect 
some  valuable  demo¬ 
graphic  information 
from  our  users,”  she  said. 

But  not  everyone  is 
outsourcing  their 
e-mail  delivery.  The 
Tribune  Co.’s  Orlando 
(Fla.)  Sentinel  will  use 
Affinium  marketing 
technology  from  the 
Unica  Corp.,  Lincoln, 
Mass.,  to  manage, 
personalize,  and  target 


the  content  of  its  e-mail 
newsletters,  enabling 
delivery  of  relevant, 
up-to-the-minute  news 
and  offers  to  subscribers. 
The  paper  previously 
used  a  service  bureau  for 
e-mail,  but  brought  that 
function  in-house  in  an 
effort  to  control  costs 
and  the  timing  of  e-mail 
distribution. 

Boulder,  Colo.-based 
PublishMail  also  contin¬ 
ues  to  sign  up  publishers 
for  its  e-mail  deliverj’ 
services.  The  company’s 
latest  client  is  The 
Jerusalem  Post,  w'hich  is 
e-mailing  a  wide  range 
of  items  to  its  readers,  ll 


NATIONAL  REPORT 


OSi  is  dead,  and  that’s  no  lie 

PRESS  CRITICISM  WAS  OFF  THE  MARK,  SAID  U.S. 
Secretary  of  Defense  Donald  Rumsfeld, 

but  even  so  he  killed  - 

the  Pentagon’s  Office 
of  Strategic  Influence 
(OSI)  Tuesday. 

After  The  New  York 
Times  reported  Feb.  19 
that  OSI  was  consider¬ 
ing  planting  lies  abroad, 
critical  reaction  from 


editorial  writers  and 


Donald  Rumsfeld 
pulls  the  plug. 


cartoonists,  among  a  ^ 

host  of  others,  was  immediate  and  widespread. 

“The  office  has  clearly  been  so  damaged 
...  it’s  pretty  clear  to  me  it  cannot  function 
effectively."  said  Rumsfeld.  The  defense 
secretary  added  that  the  Pentagon  would  not 
spread  disinformation.  —  Todd  Shields 

MediaNews  KOs  Enron  contract 

MediaNews  Group  Inc.  terminated  its 

financial  newsprint  swap  agreement  with 
the  collapsed  Enron  Corp.  last  month,  citing 
early-termination  provisions  of  the  agreement, 
according  to  a  U.S.  Securities  and  Exchange 
Commission  10-Q  filing  by  MediaNews. 

MediaNews  said  Enron  defaulted  on 
payments  to  MediaNews.  —  Lucia  Moses 

Liable  to  be  charged  with  libel? 

More  libel  trials  were  conducted  in  the 
United  States  in  2001  than  in  2000,  but 
media  defendants  won  cases  more  often  last 
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year  than  in  the  previous  year,  according  to  the 
Libel  Defense  Resource  Center’s  (LDRC) 

“2002  Report  on  Trials  and  Damages.” 

The  recently  released  report  states  that  there 
were  17  libel  trials  in  2001,  compared  with  13 
in  2000.  But  defendants  prevailed  in  50%  of 
the  cases  last  year,  compared  with  46.2%  the 
year  before. 

The  report  can  be  ordered  via  the  LDRC’s 
Web  site  (http://www.ldrc.com).  —  Joe  Strupp 

En  garde  over  e-mail  in  Eugene 

IN  A  CASE  THAT  COULD  AFFECT  COMPANY  E-MAIL 

policies  elsewhere,  a  National  Labor 
Relations  Board  judge  ruled  The  Register-Guard 
in  Eugene,  Ore.,  can’t  bar  its  unionized 
employees  from  using  its  e-mail  system  to 
discuss  union  business,  union  officials  said. 

The  administrative  law  judge,  however, 
stopped  short  of  granting  the  Eugene 
Newspaper  Guild’s  wish  for  unrestricted  use  of 
company  e-mail.  Both  the  paper  and  the  Guild 
plan  to  appeal  the  Feb.  21  decision.  —  LM. 

Cycle  turns  for  Razorback  papers 

Two  Arkansas  newspapers  that  switched 
from  afternoon  to  morning  publication  a 
few  years  ago  found  that  readers  did  not  want 
their  papers  earlier,  so  they  plan  to  return  to  life 
in  the  afternoon. 

The  Malvern  Daily  Record,  which  moved  to 
mornings  in  1997,  and  The  Benton  Courier, 
which  did  so  two  years  later,  both  are  returning 
to  the  afternoon  cycle  this  week,  according  to 
Courier  Editor  Stan  Nelson. 


The  papers,  owned  by  Horizon  Publications 
Inc.,  chose  to  resume  afternoon  production 
after  reader  surveys  showed  about  95%  of 
subscribers  preferred  it.  —  J.S. 

Newsprint  use  starting  to  solidify 

Newsprint  consumption  by  U.S.  dailies  fell 
16.8%,  to  708,000  metric  tons,  in 
December,  while  early  figures  show  the  usage 
decline  easing  in  January,  according  to  the 
Newspaper  Association  of  America  (NAA). 
December  inventories  declined  4.7%,  to 
619,000  tons,  a  39-day  supply. 

NAA’s  preliminary  figures  show  January 
usage  down  7.4%,  to  689,000  tons,  with 
stocks  falling  11.7%,  to  936,000  tons,  a 
43-day  supply.  —  LM. 

Help-wanted  ad  index  holds  firm 

The  Conference  Board  said  its  Help-Wanted 
Advertising  Index  held  steady  at  47  from 
December  to  January,  signaling  the  long 
decline  in  labor  demand  has  hit  bottom  and 
could  recover  relatively  soon.  The  index  stood 
at  77  in  January  of  last  year.  —  LM. 

Newspapers  bought  and  sold 

Lee  Enterprises  Inc.  sold  five  nonstrategic 
specialty  publications  in  California, 
Montana,  Nevada,  Oregon,  and  Utah,  in  four 
transactions.  The  buyers  were  Gannett  Co. 

Inc.,  Pioneer  Newspapers,  Stephens  Media, 
and  Target  Media  Partners.  Terms  were  not 
disclosed.  Dirks,  Van  Essen  &  Murray,  Santa 
Fe,  N.M.,  represented  Lee.  —  LM. 
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Dirks,  Van  Essen  &  Murray 


CONNECTICUT 

Daniel  Kline  to  editor  of  The  Register  Citizen 
in  Torrington  from  Sunday  editor  of 
The  Herald  Press  in  New  Britain. 


DISTRICT  OF  COLUMBIA 
Karen  Timmons  to  managing  editor  of 
Scripps  Howard  News  Service  in 
Washington,  effective  March  18,  from 
assistant  managing  editor  for  news. 
Timmons  succeeds  Mark  Tomasik,  now 
executive  editor  of  Scripps  Treasure 
Coast  Publishing  in  Stuart,  Fla. 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 


BY  JAMIE  SANTO 


H  INTERNATIONAL 

Robert  Thomson 

Robert  Thomson,  40,  New  York-based 
managing  editor  for  the  Financial  Times' 
U.S.  edition,  has  been  named  editor  of 
The  Times  of  London.  He  succeeds  Peter 
Stothard,  who  resigned  last  month,  A 
native  of  Australia,  Thomson’s  career  now 
spans  four  continents,  beginning  in  1979  at 
The  Herald  (now  the  Herald  Sun)  in  Melbourne.  After  a  stint  at 
The  Sydney  Morning  Herald,  he  joined  the  Financial  Times, 
working  in  Beijing  and  Tokyo  before  moving  to  New  York. 


MISSOURI 

Brian  Steffens  to  interim  director  of  the 
Columbia-based  National  Newspaper 
Association.  Most  recently,  Steffens  was 
the  principal  in  his  own  consulting  firm 
in  Novato,  Calif 


NEW  YORK 

Sam  Boyle  to  the  newly  created  position 
of  assistant  business  editor  for  special 
projects  for  The  Associated  Press  and 
Dow  Jones  News  Service  in  New  York 
from  AP  chief  of  bureau  in  New  York. 


OHIO 

Tim  Peterman  to  vice  president  of  corporate 
development  for  the  E.W.  Scripps  Co.  in 
Cincinnati  from  chief  financial  officer  for 
the  cable  TV  division  at  USA  Networks  Inc. 


WASHINGTON 
Robert  E.  Brandkamp  to  manager  of  the 
Associated  Press  Data  Center  in  Spokane 
from  assistant  manager.  Brandkamp 
succeeds  Ann  Joyce,  now  regional  election 
coordinator  for  AP. 


WANT  AD  NEWSPAPER 


JedJtters 


Randy  Rickman  to  general  manager  of 
Seattle-based  Nickel  Publications  from 
from  general  sales  manager. 


Lee  Enterprises,  Inc 

has  sold 


Michael 

LaBonia 

president 

I  and  advertising 

IIB  ty  director  of  the 

South  Florida  Sun-Sentinel  in 
Fort  Lauderdale,  effective  April 
2,  from  vice  president  and  gen¬ 
eral  manager  of  WGNO-TV  and 
WNOL-TV  in  New  Orleans. 


Klamath  Falls  (OR)  Nickel 

( 19,200  weekly  circulation) 


Pioneer  Newspapers 


We  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction 


lig  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505.82O.27OO  FAX!  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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EDITORIALS 

DEFinLTimi  ON  UBEL 

Massachusetts  judge’s  arrogant  default  judgment  against 
The  Boston  Globe’  creates  a  dangerous  new  precedent 


Libel  is  no  longer  the  kind  of 
abusive  threat  it  was  a  couple  of 
decades  ago,  when  unthinking 
juries  seemed  eager  to  rain 
Lotto-size  awards  on  anybody  who’d  ever 
felt  the  sting  of  a  cross  word  from  the 
local  newspaper.  Just  the  other  day,  the 
invaluable  Libel  Defense  Resource 
Center  (LDRC)  reported  that  news 
organizations,  which  once  depended  on 
appeals  to  shake  off  libel  Judgments,  are 
now  winning  more  than  half  of  all  cases 
at  trial.  Even  better,  fewer  cases  go  to 
court.  Last  year,  the 
average  award  was  among 
the  lowest  it’s  been  in  the 
22  years  the  LDRC  has 
been  keeping  track. 

Unfortunately,  newspa¬ 
pers  may  well  end  up  look¬ 
ing  back  on  the  first  years 
of  the  new  century’  as  a 
golden  era  —  one  that  was 
irretrievably  lost  in  the 
year  2002.  For  it’s  hard,  indeed,  to 
exaggerate  the  mischief  wTeaked  by  the 
judge  who  presided  over  Dr.  Lois  Ayash’s 
defamation  and  libel  suit  against  The 
Boston  Globe,  its  former  reporter  Richard 
Knox,  and  the  Dana-Farber  Cancer  Insti¬ 
tute.  The  paper  had  reported  inaccurately 
that  Ayash  signed  a  botched  chemo¬ 
therapy  dosage  order  that  killed  Globe 
health  columnist  Betsy  Lehman  and 
severely  injured  another  patient  in  1994. 
The  Globe  long  ago  corrected  that  error, 
but  continues  to  stand  by  its  contention 
that  Ayash  “led  the  team”  that  adminis¬ 
tered  overdoses  over  a  10-week  period. 

Upset  that  the  Globe  defendants  would 
not  betray  the  confidential  sources  who 
contributed  to  the  story,  the  trial  judge 


last  April  simply  entered  a  default 
judgment  against  the  paper.  Never  mind 
that  the  confidential  sources  had  nothing 
to  do  vv’ith  the  reporting  Ayash  was  suing 
over  —  the  judge  eliminated  any 
possibility  the  Globe  or  Knox  could 
defend  themselves.  A  default  judgment 
in  a  libel  case  sets  a  frightening  and 
draconian  precedent.  As  LDRC  Executive 
Director  Sandra  Baron  said,  “Anyone 
concerned  about  a  free  press  should  view 
this  matter  with  alarm.” 

When  the  libel  trial  concluded  Feb.  13, 
the  jurv’  socked  the  Globe 
and  Knox  with  a  $2.1- 
million  judgment,  which, 
with  interest  dating  back 
to  1996,  has  already 
ballooned  to  $3.5  million. 
However,  this  is  one  of 
those  rare  instances  in  life 
when  it  really  isn’t  the 
money,  but  the  principle 
of  the  thing.  If  the  mere 
use  of  confidential  sources  in  any  part  of 
a  stoiy-  now  means  that  a  newspaper  is 
surrendering  its  ability  to  defend  against 
a  libel  action,  then  investigative 
reporting  eveiywhere  w'ill  be  vitiated  — 
and  families  whose  loved  ones  die 
because  of  the  kind  of  medical  error  that 
killed  Betsy  Lehman  may  never  find  out 
what  happened  and  why. 

The  Globe  is  appealing  the  verdict,  of 
course,  but  there’s  one  thing  everv’ 
Massachusetts  newspaper  can  do  as  well: 
Insist  that  the  commonwealth  adopt  a 
strong  reporter’s  shield  law'.  Eveiy  paper 
knows  what’s  at  stake  now,  so  there  is  no 
excu.se  for  Massachusetts  to  remain  among 
the  19  states  where  judges  can  treat 
confidential  news  sources  with  contempt. 


There’s  no  excuse 
for  the  Bay  State 
to  remain 
among  the  19 
states  without 
a  shield  law; 
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Even  when  the  economy  recovers, 
many  newspapers  that  have  gone  on 
a  lean  diet  won't  be  bulking  up  again 

BY  LUCIA  MOSES 


Now  THAT  MANY  OFFICIALS  IN  WASHINGTON  ARE  CLAIMING  THE 
recession  has  come  to  an  end,  you  might  expect  Corporate 
America  to  breathe  a  sigh  of  relief.  Publishers,  too,  can  start 
looking  forward  to  better  days.  While  an  advertising  recovery 
still  may  be  months  away,  it’s  almost  certain  that  —  barring 
another  economic  or  political  shock  —  ad  dollars  will  start  to  flow  back  into 
newspaper  coffers  in  the  not-too-distant  future. 

That’s  good  news  for  the  bottom  line,  but  not  necessarily  for  publishers  who 
want  to  fill  the  many  positions  they’ve  frozen  during  the  past  year. 

“Permanent  fixed-cost  reductions”  —  that’s  the  catchphrase  at  newspapers 
these  days.  Pressured  to  improve  their  profit  margins,  a  number  of  chains  that 


Total  U.S.  Newspaper  Jobs 
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slimmed  down  last  year  will  continue  to 
operate  with  few  er  people  —  even  when  the 
economy  improves. 

Consider: 

•  Knight  Ridder  Chairman  and  CEO 
Tony  Ridder  said  most  of  the  jobs  cut 
companywide  last  year,  a  10%  slice,  won’t 
be  restored. 

•  Pulitzer  Inc.,  which  pruned  full-time 
equivalents  by  2.8%  last  year,  said  a  “good 
number”  of  those  reductions  will  be  perma¬ 
nent.  Pulitzer  had  been  looking  for  ways  to 
operate  with  less  even  before  the  recession 
hit.  but  “the  economic  downturn  hastened 
and  sharpened  our  pencil,”  says  Alan  G. 
Silverglat,  senior  vice  president  for  finance. 

•  Dow  Jones  &  Co.  Inc.  said  that,  for  the 
most  part,  it  won't  replace  the  roughly  500 
full-time  equivalents,  or  6%  of  its  work 
force,  that  it  cut  last  year. 

•  Media  General  Inc.  said  some  of  the 
5%  cuts  made  last  year  were  permanent, 
and  the  company  plans  to  continue  its 
hiring  freeze  as  long  as  conditions  remain 
difficult.  “We  have  jobs  unfilled  that  we 
would  like  to  fill,  and  that’s  painful,”  says 
Karl  Rhodes,  company  spokesman.  "We 
were  prettv-  mean  and  lean  to  start  with.” 

While  some  newspapers  may  add  back  a 
few  staffers  in  areas  that  enhance  or  grow 


revenue  for  the  product  —  such  as  editorial 
and  sales  —  jobs  cut  in  the  back  office  and 
production  arc  gone  for  good,  says  Peter 
Appert,  publishing  analyst  for  Deutsche 
Banc  Alex.  Browu. 

“The  reality'  is,  these  are  permanent  fixed- 
cost  reductions,”  Appert  says.  “The  news¬ 
paper  business  is  relatively  mature  and 
facing  a  threat  to  its  classified-advertising 
business,  and  new'spaper  companies  have 
been  more  aggressive  in  addressing  costs.” 

With  leaner  staffs,  companies  .stand  to 
jump-start  profit  growth  and  margin 
improvement  when  the  economy  turns 
around  They  have  a  lot  of  ground  to 
recover  from  last  year,  however,  when  they 
experienced  their  worst  ad-revenue  decline 
in  at  least  50  years. 

That’s  where  the  job  freezes  come  in. 
Knight  Ridder  expects  to  get  its  operating 
income  margin  around  25%,  up  from 
18.6%  last  year.  Dow  Jones  is  targeting 
compound  annual  earnings  growth  above 
40%  over  the  next  three  years,  assuming 
the  economy  cooperates. 

“After  2001,  the  market  understands  the 
business  can  be  quite  cyclical,”  says  Kevin 
Gnmeich,  publishing  analyst  for  Bear, 
Steams  &  Co.,  “and  the  investment  commu¬ 
nity  understands  that  if  [newspapers]  hire 


back  big-time,  they’re  at  all  the  more  risk 
for  profit  disappointments  down  the  line.” 

For  papers  that  spent  lavishly  during  the 
boom  years,  lean  times  can  foster  sharper 
strategic  thinking.  The  danger,  however,  is 
that  restricting  resources  will  dampen 
creativity'  and  coverage,  and  hurt  their 
ability  to  compete.  “One  of  the  unfortunate 
aspects  of  this  is,  in  order  to  hang  on  to 
readers,  it’s  important  for  newspapers  to  try 
these  sorts  of  initiatives,”  warns  newspaper 
consultant  John  Morton,  president  of 
Morton  Research  Inc.  in  Silver  Spring,  Md. 

2001:  Cuts  above  the  rest 

During  the  boom  in  the  1990s,  prosperity 
seemed  endless.  Annual  ad  revenue  for 
the  industry  overall  was  growing  in  the 
mid-to-high  single  digits,  and  many  papers 
hired  aggressively. 

When  the  decade-long  expansion 
began  to  slow  in  2000  and  the  ad  spending 
torrent  became  a  trickle  in  2001,  news¬ 
paper  CEOs’  high  spirits  were  quickly 
replaced  with  sober  cost-consciousness. 
Papers  hastened  to  make  up  the  difference 
via  cuts  in  labor,  their  biggest  cost. 

The  poster  child  for  this  trend  was 
Knight  Ridder’s  flagship  San  Jose  (Calif.) 
Mercury  Neu's.  Riding  the  Silicon  Valley 


Tough  imes  mean  managing  wi  h  ess 

^  V  ^  remvention  of  sorts 

says  William  K,  Marimow,  Sun  editor  and  also  is  taking  place  at  the  Sarasota  (Fla.) 


BY  LUCIA  MOSES 

For  managers  whose  newspapers 
reaped  the  riches  of  the  last  economic 
boom,  the  question  once  w'as  not 
where  to  get  the  money  for  new'  projects  but 
what  to  spend  it  on  first. 

Fast-forward  to  the  present,  when  many 
of  those  same  people  find  themselves 
scrapping  the  news  sections  they  launched 
in  recent  years,  while  planning  to  do  little  — 
if  any  —  hiring.  Still,  the  current  climate 
presents  a  good  opportunity  for  managers 
to  rethink  their  paper’s  priorities. 

“One  of  the  great  things  about  being 
forced  to  do  with  less  is,  it’s  sort  of  a  license 
to  get  rid  of  some  of  the  things  you  do  that 
aren’t  working,”  says  Michael  P.  Smith, 
managing  director  of  the  Media  Manage¬ 
ment  Center  at  Northwestern  University'. 

Faced  w'ith  a  budget  crunch.  The  Sun  in 
Baltimore  will  fold  a  weekly  kids  tab,  having 
already  shrunk  its  tech  news  coverage. 
“When  we  think  about  what  makes  news¬ 
papers  indispensible  to  Maryland  readers, 
that’s  the  yardstick  we  measure  things  by,” 


senior  vice  president,  adding  that  the  paper 
will  still  have  plenty'  of  people  to  cover  the 
local  and  regional  new's  that  matters  most  to 
readers.  “For  the  newsroom,  it  sy'mbolically 
means  going  from  a 
waist  36  to  a  w'aist  34,” 
he  says.  “I  think  there’s 
nothing  wrong  with 
that.  You  can  run 
faster  with  that  kind  of 
cutback.” 

Also  looking  to 
minimize  its  impact  on 
Michael  Smith:  readers,  Melville,  N.Y.- 

License  granted  based  Newsday  scaled 

back  recent  ex'pansions  in  health,  money, 
technology,  and  leisure  news,  says  Anthony 
Marro,  editor  and  executive  vice  president. 

The  same  prioritizing  also  goes  for  staff. 
The  Detroit  News,  after  cutting  its  news  hole 
about  3%  last  year  and  leaving  open  eight 
positions,  “is  going  to  be  a  different  news¬ 
paper,”  says  Mark  Silverman,  editor  and 
publisher.  “The  smart  thing  is  not  just  to 


Herald-Tribune.  Taking  advantage  of  its 
growing  market,  the  paper  will  ex'pand  its 
local  coverage  this  year.  By  outsourcing  its 
telemarketing  unit,  the  paper  will  free  up 
resources  to  put  toward  its  e.xpansion  plans. 
“All  of  us,  [in]  rebuilding  our  business,  are 
looking  with  a  critical  eye  at  what  we  need  to 
take  advantage  of,”  and  staffing  accordingly, 
says  Publisher  Diane  McFarlin. 

Despite  staff  reductions  of  the  past  year, 
many  papers  —  often  the  major-circulation 
ones  —  are  still  far  from  understaffed. 
Newsday,  for  one,  which  ramped  up  its 
newsroom  hiring  in  the  late  1990s,  will  still 
be  above  its  1996  level  even  after  it  is  done 
whittling  25  staffers  through  buyouts. 
Sarasota’s  newsroom  is  still  up  significantly 
from  its  pre-recession  level,  despite  having 
shed  three  full-time  equivalents  (FTEs)  last 
year.  And  don’t  cry  for  The  Dallas  Morning 
News  —  the  Belo  flagship’s  newsroom  crew 
still  numbers  more  than  600,  not  at  all 
shabby  for  a  paper  its  size. 

But  what  of  those  who  never  did  bulk  up 
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boom,  the  paper 

staffed  up,  only  to  60.000  •  y 

curtail  its  ambi-  ^ 

tions  when  the 
bubble  burst. 

Ov'erall,  the  55,000 

•  53,800 

mdustiy  cuts  were  IBHII 

often  deep  (by 
historical  stan- 
dards),  reflecting 
both  the  earlier 
buildup  and  the 
extent  of  the 

downturn.  Appert  ^^  *'*'*'  1980  1985 

estimates  that 

newspaper 

emplojTnent 

shrunk  between  4%  and  6%  last  year  from 
2000  —  cuts  that  far  exceeded  those  made 
during  the  last  recession  of  1990-1991, 
when  emplovTnent  contracted  3.8%. 

Despite  the  cyclical  nature  of  the 
newspaper  business,  aggressive  cuts  had 
been  rare  in  the  past,  with  a  paternalistic 
culture  and  strong  unions  helping  to  limit 
draconian  measures.  When  automation 
eliminated  the  need  for  a  host  of  skilled 
w'orkers,  they  generally  were  pared 
gradually,  through  attrition  and  buyouts. 

But  the  trend  to  public  owTiership  raised 


U.S.  Dailies  —  Newsroom  Employment 


the  financial  bar  for  papiers.  In  1970,  only 
10%  of  U.S.  daily  newspapers  were  owned  by 
public  companies,  according  to  Dirks.  Van 
Essen  &  Murray,  the  Santa  Fe,  N.M.-based 
broker.  By  2000,  that  portion  had  increased 
to  22%.  As  a  result,  more  newspapers  today 
are  subject  to  short-term  profit  pressure  and 
centralized  decision-making. 

Nast\’  labor  disputes  in  the  1990s  at  the 
New  York  Daily  News  and  the  Detroit 
dailies,  too,  signaled  a  shift  to  a  more 
aggressive  management  approach,  notes 
Gruneich.  During  the  1991  recession. 


Source:  American  Society  of  Newspaper  Editors 


newspapers  laid  off  staff  in  big  numbers  for 
the  first  time. 

A  few  years  later,  though,  as  newsprint 
prices  fell  and  ad  revenue  rose,  papers 
began  padding  their  ranks  again.  From 
1996  to  2000,  industiy  emplo\Tnent  grew 
nearly  1%,  to  445,000,  according  to  the 
government’s  preliminaiy  figures  —  this 
despite  ftirther  automation  and  a  decline  in 
the  number  of  dailies. 

Many  of  the  gains  came  in  the  newsroom 
to  support  the  addition  of  new  themed 
sections  and  expansion  of  suburban  news 


in  the  go-go  1990s? 

Ottaway  Newspa¬ 
pers  Inc.  certainly  fits 
in  that  category'.  The 
community  paper 
group,  owned  by  Dow 
Jones  &  Co.  Inc.,  had 
little  room  to  cut  in 
William  Marimow:  2001,  having  three 

No  more  toxic  waist  years  earlier  reduced 
its  full-time  equiva¬ 
lents  by  9%  to  improve  operating  margins. 
Nevertheless,  it  reduced  head  count  anoth¬ 
er  2%  last  year  through  attrition.  (In  1998, 
Ottaway  dealt  with  its  staff  cuts  by  scaling 
back  revenue-generating 
initiatives,  such  as  ancillary  publications.) 

Joe  Richter,  Ottaway  president  Emd 
chief  operating  officer,  now'  faces  the 
dilemma  of  having  to  develop  new  revenue 
streams  while  knowing  most  of  the  cuts  of 
recent  years  will  probably  be  permanent. 
Says  Richter,  “I  think  the  question  is:  how' 
do  we  do  that,  given  the  fact  we’ve  put 
ourselves  under  some  pretty-stringent 
FTE  controls?”  (1 

Joe  Strupp  contributed  to  the  reporting  of 
this  story. 
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Coloring  The  News 

How  Crusading  for  Diversity  Has  Corrupted  American  Journalism 

by  William  McGowan 

"This  cogent,  non-rhetorical.  nonpartisan  biM)k  should  be 
required  reading  tor  anyone  concerned  about  media  bias." 

— Booklist  (starred  REViErvt ) 

scathing  report  on  media  political  correctness  and  its 
accompanv  ing  distortions  of  reality." 

—  W  I//  Stru  t  Joi  rwt 

magnificent  collection  of  aw  kw  ard  facts,  troubling 
arguments  and  unfashionable  opinion  [that]  reveals  a 
cloud  of  dubious  orthodoxy  behind  the  ostensibly  just 
pursuit  of  diversity  in  the  news  and  the  nevvsnH)m." 

—  Wastttm.tos  Post  Book  VI  ortt) 


I.NTHis  BRAVT.sEivRCHiNf.woRK.  William  .\lc(iovvan  examines  journalism  s  most  contnner- 
sial  is.sue — how  the  ongoing  media  cnisade  litr  diversitv  his  pntmoted  a  nairovv  orthodoxy 
that  restricts  debate  at  the  same  time  that  it  ;iffirms  identity  politics. 

McCiow  an  di.s.sects  the  w  ay  in  which  77>t'  Seiv  York  Times.  Tiw  Vicisi.Ungton  Post  and 
other  prestigious  new  s  organizations  "mistold"  the  alleged  "racist"  burnings  of  black  churches 
in  the  south,  the  military  s  ongoing  pntblenis  with  the  integration  of  women  and  gays,  the 
cousequences  of  a  chaotic  immigration  policy  ,  ;uid  other  key  stories 
Coloring  tlw  Neu  s  shows  that  the  diversity  that  has  seized 
hold  of  the  nation  s  nevvsntoms  does  not  v  alue  tnie  diversity  of 
opinion,  but  instead  pntmotes  one-sided  reporting-by-the-numbers. 

This  b«x)k  will  be  fiercely  debated  in  the  nation  s  newsnxtms  and 

satisfy  ing  to  millions  of  ordinarv  news  consumers  w  ho  wonder  ENCOUNTER  BCXJKS 
what  went  wmng.  wvyvv.encounterbnoks.com 


AT  BOOKSTORES  EVERYWHERE  OR  CALL  800-786-3839 
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coverage  that  were  enabled  by  better 
technolog>'.  According  to  surveys  by  the 
American  Societj-  of  Newspaper  Editors, 
newsroom  emplovinent  rose  4.5% 
between  1995  and  2000,  to  56,200. 
Advertising  and  circulation  also  bulked 
up,  as  did  some  prepress  areas. 

“Times  were  v  eiy  good,  and  there 
wasn't  the  pressure  on  the  budgets, 
and  things  were  just  looser  all  the 
way  around  in  the  roaring  ’90s,'’ 
says  Conrad  C.  Fink,  author  of 
Strategic  Neu'spaper  Management. 

“I  hate  to  use  the  words  ‘lack  of 
discipline,’  [but]  there  was  a  little 
bit  of  overhiring.” 

Some  of  that  overhiring  no 
doubt  occurred  in  the  name  of  the 
Internet.  Of  course,  those  who  bulked  up 
most  aggressively  were  the  first  to  cut  back 
when  Net  profits  failed  to  materialize 
quickly  and  ad  revenue  dried  up.  The  New 
York  Times  Co.  slashed  staff  U\ice  last 
year,  while  Knight  Bidder  and  the  Tribune 
Co.  also  pnmed  their  Web  work  forces. 

“I  think  it  was  a  reflection  that  it  wasn’t 
as  big  an  opportunity’  as  they  thought,  at 
least  in  the  short  term,”  says  Randy  Ben¬ 
nett,  \ice  president  of  electronic  media  for 
the  Newspaper  Association  of  America. 


The  cuts  weren’t  pain-free,  another 
reason  companies  may  be  loath  to  repeat 
last  year’s  experience.  Though  many  of  the 
reductions  were  accomplished  through 
attrition  and  buyouts,  companies  still  paid 
the  price  in  damaged  morale  and 
charges  to  earnings,  not  to 


“It’s  a  tougher 
standard  [in  hiring] 
right  now ...  and  I 
think  that’s  good.” 

ROBERT  W.  MONO  JR. 

TkE  Dallas  Morning  News 


Hire  poicer  out? 

It’s  doubtftil  the  economy  will  return  to 
the  stratospheric  level  of  a  few  years  back, 
and  newspapers  are  losing  classified 
revenue  to  online  competitors.  So  it  seems 
unlikely  newspapers  will  ever  get  back  to 
those  peak  hiring  levels.  And  since  the 
prediction  that  the  Internet  will  replace 
newspapers  has  been  debunked,  there 
seems  to  be  less  justification  for  throwing 
money  at  the  Web. 

The  rare  jobs  that  are  being  filled 


SOME  NEWSROOM  LERDERS 
ARE  BORN.  THE  REST 
VISIT  POYNTER. 

BEEN  TO  POYNTER? 

Poynter  Leadership  for  New  Leaders 

June  2-7,  2002 

Application  Deadline:  April  5,  2002 

Recently-promoted  managers  or  those  with  a  little  experience 
and  a  big  desire  to  improve  will  define  their  leadership  style  and 
learn  how  to  coach  colleagues  to  better  performance.  You'll  get 
tips  for  building  a  newsroom  culture  that  values  ethical 
decision-making,  diversity,  and  constructive  feedback. 

For  print,  broadcast  and  online  news  managers. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

poynter.org/seminars/app.htm 
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throughout  the  industry  must  pass  the 
“mission-critical”  test.  “It’s  a  tougher 
standard  right  now,”  says  Robert  W.  Mong 
Jr.,  president  and  editor  of  The  Dallas 
Maiming  News.  Although  its  head  count 
will  be  down  about  2.7%  this  year,  his 
paper  is  hiring  selectively.  “The  threshold 
is  higher  than  it  ordinarily  would  be,  and  I 
think  that’s  good,”  he  said. 

Only  time  wall  tell  if  the  current 
cost  discipline  will  last,  though. 
Skeptics  are  quick  to  point  out  that 
long-range  planning  isn’t  the  forte  of 
an  indu.stry  whose  product  is  often 
referred  to  as  the  “Daily  Miracle.” 

And  some  worry’  that  just  as  a 
number  of  companies  once  hired  too 
aggressively,  some  of  last  year’s  cuts 
w'ere  not  backed  by  strategic  thinking. 

“Unless  they  change  the  way  they  do 
business,”  warns  newspaper  management 
consultant  Barbara  Cohen,  president 
of  Kiinnon  Consulting  in  Chicago,  the 
jobs  “will  come  back,  and  they  will  come 
back  higher.” 

To  the  e.xtent  that  many  jobs  were 
eliminated  as  a  result  of  automation, 
consolidation,  and  outsourcing,  how'ever, 
it’s  safe  to  say  the  jobs  are  gone  for  good. 

At  Knight  Bidder,  for  example,  the 
company  said  it  has  made  technology’ 
improvements  that  will  let  it  operate  more 
efficiently.  Media  General  eliminated  some 
jobs  last  year  by  combining  sales  efforts 
among  some  of  its  papers.  The  New  York 
Times  Co.’s  Regional  New  spaper  Group 
papers  are  increasingly  sharing  back-office 
fimetions.  And  Tribune  eliminated 
corporate  overlap  resulting  from  its 
purchase  of  the  Times  Mirror  Co.  —  one  of 
its  papers,  the  Los  Angeles  Times,  cut  its 
work  force  when  it  outsourced  its  single- 
copy-sales  and  home-delivery  operation. 

While  these  various  pledges  not  to 
rehire  may  be  bad  news  for  out-of-work 
new'spaper  employees,  this  approach  isn’t 
necessarily  a  bad  thing. 

It’s  a  balancing  act.  While  papers 
shouldn’t  cut  so  deeply  that  quality  and 
reader  serv’ice  are  affected,  the  other  danger 
is  that  they  expand  staff  and  news  holes  to 
unsustainable  levels.  There’s  something  to 
admire  in  companies  such  as  Gannett  Co. 
Inc.  and  the  McClatchy  Co.  By  keeping 
employonent  levels  steady  during  good  and 
bad  times,  they  don’t  have  to  take  earnings 
hits  to  pay  hefty'  severance  costs  when  the 
economy  takes  a  turn  for  the  worse. 

”It’s  a  more  prudent  way  to  manage 
staffing,  certainly,”  says  consultant  John 
Morton.  “It’s  better  for  morale  in  the  long 
run  —  and  it  costs  you  less.”  11 
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Journal  Register’s  new  plant 
prints  five  daily  broadsheets 


WHEN  THE  Journal  Register  Co.  acquired  The 
Reporter  from  Gannett  Co.  Inc.  last  year,  the 
Lansdale  paper  was  the  fifth  Philadelphia-area 
broadsheet  put  on  the  production  schedule  of  its  new  plant  in 
Exton,  Pa.  —  an  86,000-square-foot  facility  that  is  “expand¬ 
able  to  something  like  130,000  square  feet”  thanks  to  the  size 
of  the  property  purchase,  said  Journal  Register  Executive  Vice 
President  and  Chief  Financial  Officer  Jean  Clifton. 

Chicago-based  McClier  supplied  the  project’s  design-build 
services  and  said  it  is  now  seeing  to  final  details.  But  the  plant’s 
double-wide  offset  press  —  an  eight-web,  six-tower,  two-folder 
MAN  Roland  Geoman  (E&P,  Nov.  20,  1999)  —  went  on 
edition  in  December.  Circulation  of  the  five  morning  daily 
newspapers  totals  almost  100,000  copies.  The  company  also 
prints  its  33  area  weeklies  and  operates  a  commercial  printing 
business  nearby.  The  suburban  cluster’s  sixth  and  largest  daily 
(47,977  circulation)  and  only  tabloid,  the  Delaware  County 
Daily  Times  in  Primos,  still  prints  on  its  own  Harris  1650 
double-wide  offset  press. 


The  company’s  Exton  plant  prints  most  of  its  Philadelphia-area  papers. 


“We  are  fully  automated,  computer-to-press,”  said  Journal 
Register  Production  Vice  President  William  Higginson.  High¬ 
speed  circuits  from  the  newspapers  carry  page  data  to  the 
plant’s  two  Autologic  3850  platesetters,  from  which  plates 
move  through  a  Nela-Temes  optical  punch  bender,  he  added. 

Inserting  is  handled  by  a  GMASLS-1000  and  two  16- 
pocket  SLS2000  machines  on-line  to  an  eight-station  Muller 
Martini  FlexiRoll  buffering  system.  The  SLS2000  inserting 
lines  have  double-drop  positions,  with  two  GMA  Bundlers  on 
each  line,  said  Higginson.  —  Jim  Rosenberg 
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Shoom  Inc. 

Los  Angeles 

Signed  a  multiyear  agreement  with  The 
Plain  Dealer,  Cleveland,  to  provide  Web- 
based  iTearsheets  —  digital  tear-sheet  files 
for  use  as  proof  of  publication  for  advertis¬ 
ers.  Ad  data  and  pages  are  captured  at  a 
new'spaper’s  raster-image  processor,  trans¬ 
mitted  to  Shoom  for  validation  and  pro¬ 
cessing,  and  posted  to  an  online  database 
(and  archived).  Thumbnail  page  images  are 
created,  and  files  are  tagged  to  make  them 
searchable.  Digital  representations  of  the 
full  contents  of  published  newspapers  are 
posted  to  Shoom’s  iTearsheets  Web  site. 

An  advertiser  is  notified  by  e-mail,  with  a 
link  to  an  account  summaiy  page  from 
which  it  can  directly  access  ad  pages,  meas¬ 
ure  ads  digitally,  review  them  for  quality, 
and  compare  them  against  insertion  orders. 

PEPC  Worldwide 

The  Hague,  Netherlands 
Launched  its  newspaper-distribution  con¬ 
cept  in  Asia  with  installation  of  three  Press- 
point  self-contained  digital-printing  kiosks 
at  hotels  in  Bangkok,  Thailand,  another  in 
Hong  Kong,  and  dealer  arrangements  in 
;  India,  Malaysia,  cmd  Indonesia.  Presspoints 
! !  currently  print  the  latest  issues  of  65  news- 
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Printing  a  Swiss  daily  at  Thailand’s  latest  Presspoint 

papers  from  35  countries.  PEPC  plans  to  n 
install  200  kiosks  in  Asia  at  high-traffic  B 
sites  (upscale  hotels,  airports,  convention  p 
centers,  cruise  ships).  It  expects  to  have  in-  c< 
stalled  more  than  1,000  worldwide  by  T 

year’s  end.  New  publishing  partners  are  c( 

South  Korea’s  Dong  A  Ilbo,  Peru’s  El  3 

Comercio,  and  Costa  Rica’s  Tiempos  del  ir 
Mundo.  Others  include  The  Miami  Herald,  p 
The  Atlanta  Journal-Constitution,  Spain’s  fc 

El  Pais,  Italy’s  II  Giomale,  Germany’s  Die  Ic 

Welt,  and  Mexico’s  El  Economista.  ai 

Presspoint  placement  is  arranged  through  T 
local  companies  (currently  31  in  20  K 

countries)  responsible  for  sales,  service,  0 

and  maintenance  in  designated  areas.  n 

PEPC  software  —  developed  with  IBM  —  ^ 


and  its  Private  Multicast  Satellite 
Netw  ork,  have  created  a  Digital 
Distribution  Network  that  covers 
99.1%  of  the  world’s  population. 

K&F  International 

j  Granger,  Ind. 

I  Introduced  the  Universal  Punch 
I  Bender  (UPB)  Model  1,  which  allows 
H  more  than  one  press  to  be  fitted  with 
plates  from  a  single  punch  bender  — 
saving  both  capital  expenses  and  floor 
j  space.  Able  to  automatically  produce 
plates  for  a  Heidelberg/ Harris,  Goss, 
or  KBA  press  in  the  same  production 
run,  this  new'est  member  of  the  Vision 
Bender  line  identifies  each  plate  type  and 
punches  and  bends  for  a  given  press,  and 
can  direct  a  plate  to  the  proper  stacker  bin. 

The  UPB  handles  single-  and  double-wide, 
conventional  and  laser  (CTP)  plates  up  to 
36  inches  wide  and  from  0.08  inch  to  0.12 
inch  thick.  The  standard  model  includes 
punches  for  single-  and  double-wide  plates 
for  both  head  and  tail.  Punches  and 
location  and  the  head  and  tail  bend  profiles 
are  configured  to  customer  specifications. 

The  Model  1  comes  with  digital  display, 

K&F  Vision  Registration,  accurate  to 
0.0005  inch,  edge  registration  (pin 
registration  optional),  Universal  Transition 
Module,  and  stacker. 
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be  working  full-time  amway.  For  instance, 
Gillentine  was  glad  to  focus  on  her  24-year- 
old  column  after  retiring  last  July.  “When  I 
was  on  the  paper,  I  had  a  jillion  other 
things  to  do  in  addition  to  the  column,” 
said  the  former  news  editor. 

John  Taylor,  editorial  page  editor  of  The 
News  Journal,  Wilmington,  Del.,  uses  tw  o 
retired  staff  columnists  on  a  free-lance  basis 
because  they  provide  local  perspective.  “The 
svTidicates  offer  top-flight  stuff  at  mostly 
reasonable  rates,  but  it’s  not  local,”  said  the 
NCEW  vice  president. 

Retirees  aren’t  the  only  free-lancers. 

Marv’  Curran-Downey,  a  former  thrice- 
weekly  staff  columnist  at  The  San  Diego 
Union-Tribune,  became  a  weekly  U-T free¬ 
lance  columnist  in  late  2000  because  she 
wanted  to  do  other  writing  (including  a 
book)  and  spend  more  time  with  her  13- 
and  12-year-old  sons.  “They’re  growing  up 
quickly  —  already,  they’re  taller  than  me!” 
said  Curran-Downey,  whose  column  often 
discusses  women’s  and  children’s  issues. 
“I'm  really  grateful  my  paper  is  letting  me 
do  this.  Many  journalists  I  know,  especially 
women,  are  looking  for 
wavs  to  make  their 
family  and  profession- 
al  life  work  together.” 

The  U-T  didn’t  hire 
I  a  staff  replacement  for 

■  ^  Curran-Downey,  who, 

1^  like  Gillentine,  e-mails 

*  columns  from  home. 

U-T  staff  columnist  Pete 
Rowe  said  it  also  can  make 
sense  for  papers  to  use  a 
free-lance  rather  than  staff 
columnist  to  cover  a  topic 
such  as,  say,  chess.  “There 
are  times  when  you  need  a 

V»w _ M  columnist  with  a  verj' 

specialized  set  of  knowledge,” 
noted  the  National  Societv’  of 
Newspaper  Columnists 
president. 

But  Rowe  added  that  readers  often  think 
more  of  a  full-timer  than  a  free-lancer. 

“You  lose  some  standing  and  credibilitv'  in 
the  community  when  the  columnist  isn’t  a 
staff  member,”  he  said. 

Book  Editor  and  former  columnist 
Dennis  Lvthgoe  of  The  Deseret  News,  Salt 
Lake  City,  said:  “In  the  long  run,  it’s  not 
very  helpful  to  use  free-lance  columnists 
because  they  don’t  feel  like  part  of  the 
paper,  they  don’t  really  have  relationships 
with  the  rest  of  the  staff,  and  they  don’t  get 
around  town  as  much.”  II 


Papers  employ  them  to  save  money  or  bring  in  more  local  voices 


BY  DAVE  ASTOR 

Free-lance  columnists  aren’t  as  visible  as  staff, 
syndicated,  or  news-service  ones,  but  their  ranks  may 
be  expanding.  “It  seems  to  me  that  newspapers  are 
using  more  of  them,”  said  Cathy  Gillentine,  a  free¬ 
lance  columnist  for  the  Texas  City  (Texas)  Sun.  “They 
don’t  want  to  spend  the  money  to  staff  a  columnist  position.” 

Indeed,  some  papers  use  free-lance  columnists  to  save  on  salaries 
and  benefits  —meaning,  of  course,  that  some  full-time  jobs  are 
being  eliminated.  But  other  papers  use  free-lancers  to  supplement, 

not  replace,  .staff  columnists. 

Tliat’s  the  case  with  The  Capital 
Times,  Madison.  Wis.,  which  has  used 
four  free-lance  opinion  columnists  for 
the  last  decade  or  so.  “Tlie  big  thing  for 
us  is  getting  more  local  voices  in  the 
paper,”  said  Managing  Editor  Phil 
Haslanger,  who’s  also  president  of 
the  National  Conference  of 
Editorial  Writers  (NCEW). 

Haslanger  said  the  four 
include  a  journalist,  lawyer/ 
former  political  candidate,  and  ^  ^ 

universitv'  person.  They  each  ^ 

write  twice  monthly  and.  like  ^ 

many  free-lancers,  are  paid  on  a  ^ 

per-column  basis.  ^ 

Ogden,  Utah,  Standard-Kraminer 
Editorial  Page  Editor  Don  Porter  has  used 
eight  free-lance  columnists  for  the  past 
couple  of  years,  with  each  writing  once 
eveiy  four  weeks.  “It's  a  lot  more  expensive 
to  use  locals,  but  I  think  a  good  mix 
between  local  and  national  voices  .serves 
the  readers,”  he  commented. 

Op-Ed/Sunday  Editor  Bob  Davis  said 
the  Fort  Worth  (Texas)  Star-Telegram  in 
August  began  devoting  the  entire  Monday 
Op-Ed  page  to  free-lancers  writing  mostly 
on  state  and  local  issues.  “The  aim  is  to  give 
readers  better  access  to  the  pages,”  said 


Phil  Haslanger  (left)  and  Pete  Rowe  discuss 
free-lance  columnists,  whose  ranks  include 
Cathy  Gillentine  and  Mary  Curran-Downey. 


Davis,  adding  that  he  tries  to  “match  expert 
with  topic,”  that  turnaround  can  be  quicker 
than  with  staff  columnists  who  may  have  to 
do  research  before  writing,  and  that  the 
free-lancers  (including  a  Latino  social 
worker  and  an  engineer/transportation 
activist)  offer  fresh  perspectives.  Some  do 
require  “a  great  deal”  of  editing,  he  said. 

For  free-lance  columnists  who  are 
professional  writers,  it  can  be  hard  making 
a  living  without  a  salary  and  benefits.  But 
some  still  welcome  the  opportunity,  or  are 
at  a  stage  in  their  lives  when  they  would  not 
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PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 
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CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.conn 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  Ca  GROUP  SE^lS 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPER  BROKERS 


800  Sold  -  Est  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscan  Court 
Gaithersburg.  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix.  West  (209)  634-7202 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St..  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560.  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nahonwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickenhacher  IVIedia 

6731  Dcsco  Dr..  Dalla 
673  1  Dcsco  Dr  .  Dallas.  TX  752 
w  w  w.rickcnbachermcdia.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  pjublishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Crihb  •  Jim  Hicks  ^  V  BS 

Tom  Karavakis  •  Gary  Greene 

Kerry  Murdock  &  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


NEWSPAPER  BROKERS 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


NEWSPAPERS  FOR  SALE 


FLORIDA  MONTHLY’S  in  Central  FI.  niche 
publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Aushn,  TX  78703-2833  (512)  476-3950 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

COLORADO.  WEEKLY  SPECIALTY 
NEWSPAPER  in  wonderful  year-round  resort 
town.  In  third  year  of  publication,  always  very 
profitable.  Grossed  $243K  in 
2001.  Priced  at  $300K.  Dorman  E.  Cordell, 
Broker,  13240  Peyton  Drive,  Dallas,  TX 
75240,  Ph.  (972)  9600096,  Fax  (972) 
774-1188,  dcordell@swbell.net. 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


MONTHLY  S.  FLORIDA  senior  paper  es¬ 
tablished  14  years.  Great  for  semketired 
Mom  &  Pop  wanting  to  make  $5O60M  a 
year  $175,000  (561)465-1865 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
I  (815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
HarrisAleidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


NEWS 

makes  the  difference. 


PRESSES 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  9508475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73B5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

STORE  FRONT  SaIjES 

Professional,  Customized  store  front 
programs.  Elaine  Rockhill  (480)  3266322 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBUSHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
WWW.  publishing,  abelson.  com 
or  Call  Susan  or  Glenn  at  (516)  596-%10 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CIASSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


C.AIB'.OKV  TIi.AT  FITS  VOi  K  .NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 
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-INDUSTRY  SERVICES- 


CONSULTANTS 


DYNAMIC  ACHIEVERS.  SPECIALIZING  in 

the  diverse  needs  of  the  Newspaper 
Industry: 

•  Training 

•  Individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
budget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING 
or  increasing  their  advertising  in  a 
weakened  economy  actually  enjoy  greater 
short  and  long  term  prosperity.  The  same  is 
true  in  sales  training.  Allow  ProMax  Training 
&  Consulting,  the  newspaper  specialists,  to 
demonstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com. 


E&P'S  CLy\SSlFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


“The  Future  is  called  “perhaps,” 
which  is  onl>-  possible  thing  to 
call  the  future.  And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  you.” 

-Tennessee  Williams 


Classified  Advertisers; 

If  you  don  t  see  a  category  dial  fits  your  needs, 
please  call  us  at 

_ H88-82S-9I49 _ 


ACCOUNTING 


INTERNAL  AUDITOR 

i  Lee  Enterprises  (www.lee.net  /  NYSE:LEE), 
a  progressive,  publicly  traded  media  com- 
;  pany  that  owns  23  daily  newspapers,  more 
j  than  100  weekly,  classified,  shopper  and 
:  specialty  publications,  and  associated  Inter- 
I  net  services,  is  growing  to  38  newspapers 
I  and  seeks  a  skilled  accounting  and  finance 
I  professional  to  join  our  corporate  finance 
i  department  as  an  Internal  Auditor. 

;  The  Internal  Auditor  will  perform  internal  fi- 
■  nancial  and  operational  audit  functions  as 
!  directed  by  the  Audit  Committee  of  Lee’s 
.  Board  of  Directors.  This  includes  field 
I  audits  as  the  team  leader  assisted  by  Enter- 
j  prise  Controllers  and  corporate  finance 
I  staff.  Additional  responsibilities  include  as- 
'  sistance  in  acquisition  analysis  and  imple- 
!  mentation,  assistance  in  establishing  ac¬ 
counting  policies  and  practices  of  the  com¬ 
pany,  and  special  projects  as  assigned. 
Candidates  are  required  to  have  their  CPA 
I  certificate  and  at  least  five  years  of 
audit/accounting  management  experience. 
Publishing  industry  experience  is  a  plus,  but 
not  required.  The  Internal  Audit  position  re¬ 
quires  roughly  40%  travel.  The  position  re- 
.  ports  to  the  Internal  Audit  Manager.  A  com¬ 
petitive  compensation  plan  including  an  ex- 
:  cellent  employee  benefits  package  will  be 
'  offered  based  upon  qualifications.  The  suc- 
I  cessful  candidate  may  not  be  required  to 
relocate.  If  interested,  please  send,  fax  or 
email  a  cover  letter,  resume  and  salary  re¬ 
quirements  to: 

Lee  Enterprises,  Inc. 

215  N.  Main  Street 
Davenport,  lA  52801 
Attn.  Internal  Auditor 
’  Fax:  (563)  3284331 

E-mail:  jobs@lee.net 

Lee  Enterprises,  Inc.  is  an  Equal 
Opportunity  Employer.  We  do  not  discriminate 
,  on  the  basis  of  race,  religion,  color, 
!  sex,  age,  national  origin  or  disability. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Have  you  spent  years  in  a  newspaper  sales 
and  marketing  environment,  but  always 
wanted  to  run  your  own  paper?  Do  you 
want  to  live  in  Tahoe  more  than  anyplace 
else  on  earth?  The  Tahoe  World,  a  small 
weekly  in  Tahoe  City,  CA,  needs  a  general 
manager.  You’ll  be  the  top  person  at  this 
little  paper,  capable  of  leading  local  sales 
and  a  solid  staff  of  journalists.  You’ll  be 
part  of  Tahoe  Carson  News  Media  with 
newspapers  all  around  the  lake.  Small 
weeklies  don't  pay  big  salaries  but  this  op¬ 
portunity  to  live  in  the  best  place  on  earth 
while  working  in  this  great  business  doesn't 
come  along  often.  Contact  Mary  Jurkonis 
at:  mjurkonis@swiftnews.com. 


I  INCREDIBLE  ADVENTURE  for  entrepreneurs 
,  looking  for  fantastic  career  opportunity. 

1  Bigfoot  Media,  publisher  of  the  award-winning 
;  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
:  to  build  &  lead  teams  at  start-up  community 
I  dailies  on  the  West  Coast.  Competitive 
,  compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

I  Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 
(510)841-5695 


-HELP  WANTED- 


ADMINISTRATIVE 


!  NEWSPAPER  GROUP  is  looking  for  publishers 
i  for  small  to  medium  sized  newspapers. 

Excellent  opportunities  for  individuals  who 
I  have  newspaper  experience  at  a  department 
!  head  level  and  who  are  ready  for  the 
i  move  to  publisher  as  well  as  for  individuals 
i  with  publishing  experience  ready  to  move  to 
I  a  new  challenge. 

i  We  are  a  top  publishing  company  with  ex- 
!  cellent  benefits  and  opportunities  for  ad- 
:  vancement  if  desired, 
i  Please  send  your  resume  in  confidence  to: 

I  Box  2632,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


OUR  PUBLISHING  COMPANY  is  looking  for 
an  individual,  maybe  2  or  3,  who  has  experi¬ 
ence  in  publishing  newspapers  and  is  inter¬ 
ested  in  managing  a  group  of  papers  with 
publishers  reporting  to  this  individual. 
Experience  in  motivating  and  assisting  direct 
reports  in  meeting  goals  is  important, 
as  is  newspaper  experience.  We’re  moving 
to  the  next  level,  and  we’re  looking  for  indi¬ 
viduals  who  want  to  succeed  and  excel  in 
our  business. 

Excellent  company,  relocation  provided, 
benefits  top  notch.  Please  send  resume  to: 

Box  2631,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


i  GENERAL  MANAGER/PUBLISHER 
I  10,000  daily  newspaper  in  upstate  South 
Carolina  is  looking  for  a  strong  leader  with 
a  proven  track  record.  Goal  driven  individual 
.  who  thrives  on  challenges,  a  plus.  Must 
,  possess  a  strong  background  in  editorial, 

'  advertising,  and  circulation.  Must  be  willing 
'  to  be  active  in  the  community  and  have  a 
,  minimum  of  5  years  newspaper  experience. 
,  E-mail  resume,  salary  requirements  and 
;  seven  business  references  to  Jerry 
Edwards,  Edwards  Publications  at: 
edpcorp@edwardspublications.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 
www.BrehmCommunications.com 


ADVERTISING 


I  Boston’s  new  daily  BOSTON  METRO  launched 
;  in  May  2001  and  already  has  CAC 
'  audited  daily  circulation  of  170,070.  Our 
j  readers  are  primarily  20s/30s,  educated, 

!  and  employed  -  a  highly  responsive  reader- 
\  ship  providing  huge  incremental  sales  gains 
for  hundreds  of  advertisers,  including  many 
]  of  Boston’s  most  prestigious  retailers  and 
1  department  stores.  Now  we  are  ready  to 
expand  our  Telesales/Classifieds  programs 
in  directions  both  traditional  and  trailblazing 
!  and  we  want  a  dynamic,  proven,  fearless 
j  TELESALES  MANAGER  to  join  existing  man- 
i  agement  and  help  us  make  it  happen  fast, 
j  This  newspaper  is  exciting.  Boston  is  fan- 
I  tastic.  We  demand  a  lot  from  our  top  man- 
!  agers.  Check  us  out  online  at: 

I  www.metropoint.com 

!  Please  respond  to: 

1  rpergament@metro-boston.com 


ADVERTISING 


'  ADVERTISING  DIRECTOR 

;  The  Gaston  Gazette  in  Gastonia,  NC  is  cur- 
;  rently  seeking  a  dynamic  leader  in  advertising 
j  sales  for  our  33,500  daily  and  35,500 
i  Sunday  circulation.  This  person  must  pos- 
;  sess  a  sense  of  urgency  and  a  strong  vision 
;  to  lead  a  staff  of  31  to  sales  success.  This 
i  top  advertising  position  reports  directly  to 
i  the  Publisher  and  will  be  responsible  for 
!  leading  a  talented  sales  team.  We  are  looking 
'  for  strengths  in  staff  development  and 
;  leadership,  people  and  motivational  skills, 

and  generation  of  new  ideas  and 

'  techniques.  We  just  moved  into  a  new  build¬ 

ing,  bought  a  new  press,  started  printing 
new  products  and  now  we  need  new  revenue! 
The  Gaston  Gazette  is  a  part  of  Freedom 
Communications,  Inc.  (jastonia.  North 

^  Carolina  is  located  in  the  Charlotte,  NC  mar- 
'  ket  area.  We  offer  a  competitive  compensa¬ 
tion  package.  If  you  are  a  results  oriented 
people  person  with  a  strong  desire  to  suc- 
;  ceed,  please  send  your  resume  to: 
j  The  Gaston  Gazette 

I  P.O.  Box  1538,  Gastonia,  NC  28053 
Attn:  Human  Resources 
FAX  (704)  864-0253 

E-mail:  Patricia_Hatley@link.freedom.com 


'  ALASKA  BECKONS 

;  The  Anchorage  Daily  News,  a  McClatchy 
i  newspaper,  seeks  a  dynamic  leader  for  our 
weekly  Niche  publication.  The  ideal  candi- 
:  date  will  have  a  minimum  of  5  years  shopper 
i  experience.  We  want  an  individual  who 
has  the  vision  to  take  their  product  to  new 
heights,  consistent  sales  goal  attainment, 
staff  leadership  and  development,  budgetary 
I  and  financial  reporting,  and  overall  leadership 
I  of  a  staff  of  5. 

:  This  market  offers  challenges  and  real 
growth  opportunities.  Anchorage  is  a  vital 
community  and  a  great  place  to  live.  Our 
,  community  offers  great  cultural  opportuni- 
!  ties,  a  qualify  of  life  unparalleled  in  the  U.S., 

;  miles  and  miles  of  outdoor  trails,  and  the 
chance  to  live  close  to  wildlife. 

Please  forward  your  resume  and  a  cover 
letter  to: 

i  Anchorage  Daily  News 

Attn:  Nancy  Manes 
Director  of  Org.  Development 
P.  0.  Box  149001 
Anchorage,  AK  99514-9001 
E-mail  to:  jobs@adn.com  or 
FAX:  907-2574472 

I  The  Anchorage  Daily  News  is  an  Equal 
!  Opportunity  Employer  and  welcomes 
a  diversity  in  applicants. 


From  the 

newsrooms 

to  the 

RRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 


newspaper  business  like 

Editor  &  Publisher 


NEWS 

makes  the  difference. 
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-HELP  WANTED- 


ADVERTISING  !  CIRCULATION  j  CIRCULATION  EDITORIAL 


KEY  ACCOUNTS  MANAGER  | 

Florida  Newspaper  Advertising  Network  is  a  | 
sales  and  service,  not  for  profit,  company  ^ 
owned  and  operated  by  all  of  Florida’s  and  ‘ 
South  Georgia’s  daily  newspapers.  Our  mis-  : 
Sion  is  to  show  the  benefits  of  advertising  , 
in  our  member  newspapers  to  selected  ! 
advertisers. 

We  are  looking  for  a  sales  professional  to  ! 
develop  a  new  classification  of  clients  for 
our  47  daily  newspaper  members.  Strong  ; 
sales  presentation  skills  and  ability  to  work  i 
with  research  to  propose  concepts  and  so-  | 
lutions  is  critical.  Must  be  able  to  travel  up  | 
to  two  weeks  a  month.  Must  have  experience  ■ 
selling  media  at  a  high  level  of  clients 
and  advertising  agencies.  We  offer  a  com¬ 
petitive  salary  and  bonus  with  benefits  in-  i 
eluding  health  insurance,  and  a  401(k)  plan. 
Please  send  cover  letter  and  resume  to: 

Florida  Newspaper  Advertising  Network  ; 

Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  104 
Orlando,  FL  32801 
Or  fax  to  (407)  42(T6102 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
The  Goshen  News,  a  7-day  afternoon  daily  i 
located  in  north  central  Indiana  seeks  an  ex-  I 
perienced  circulation  manager.  Our  17,000  i 
circulation  is  90%  office  pay  with  a  complaint 
ratio  of  less  than  1  per  thousand.  The 
successful  candidate  will  be  hands  on  man¬ 
ager  with  a  proven  track  record  of  sales 
and  promotion  skills.  Please  send  resume  , 
and  salary  history/requirements  to: 

John  Reynolds,  publisher,  The  Goshen  News 
1 14  S.  Main  Street,  Goshen,  IN  46526 
Or  E-mail  to:  jreynolds@goshennews.com 

CIRCULATION  DIRECTOR 
The  Register  Citizen,  a  10,000  circulation 
daily  is  seeking  a  hands-on  Circulation  Di¬ 
rector  to  lead  our  team.  Good  leadership 
and  management  skills  are  required,  along 
with  a  strong  commitment  to  growing  the 
circulation  base.  Customer  service  experi¬ 
ence  is  especially  preferred. 

Our  circulation  professionals  enjoy  a  com-  | 
petitive  compensation  package  and  a  huge  j 
opportunity  to  build  a  career  with  The  Journal  j 
Register  Company.  If  you  are  up  to  the  | 
challenge,  send  your  resume,  including  sala-  \ 
ry  expectation  to:  | 

Publisher,  The  Register  Citizen  i 

190  Water  Street,  Torrington,  CT  06790  ^ 

Or  E-mail:  rpazdziorko@journalregister.com  : 

The  Santa  Barbara  News-Press  is  seeking  a  | 
SINGLE  COPY  MANAGER.  Responsible  for  i 
directing  and  administering  single  copy  op-  | 
erations;  recruiting  and  contracting  of  carri-  j 
ers;  new  outlet  sales;  analyzing  and  main-  | 
taining  acceptable  returns,  and  sellout  per-  I 
centage.  Must  have  valid  drivers  license,  ! 
access  to  a  reliable  vehicle,  and  insurance,  j 
FAX  resume  to:  (805)  564.5270  I 

TIME  FOR  A  CHANGE?  We  are  a  new  company 
constantly  looking  for  Circulation  Profes¬ 
sionals  to  relocate.  We  specialize  in  small 
to  medium  size  newspapers.  Send  resume 
in  strictest  confidence  to  Box  2623,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


CIRCULATION  MANAGER  needed  for  a  7-day 
western  New  York  AM  24,500  circulation  j 
newspaper.  Ideal  opportunity  for  an  ener¬ 
getic,  creative  leader  to  increase  sales  by 
inspiring  teamwork  and  applying  sales,  mar¬ 
keting  customer  service  skills.  Staff  consists  i 
of  5  district  sales  managers  and  a  full  | 
customer  service  department.  This  position  i 
reports  directly  to  the  group  circulation  di-  i 
rector.  We  offer  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  advance  with  our  group  of  newspapers. 
We  are  a  part  of  enhi,  which  owns  newspa¬ 
pers  in  nearly  200  communities  within  the 
USA.  Contact:  Robert  J.  Kazeangin  Jr., 
Group  Circulation  Director,  435  River  Road, 
North  Tonawanda,  NY  14120.  Or  E-mail 
your  resume  and  salary  history  to: 
kazeanginb@gnnewspaper.com 

HOME  DELIVERY  MANAGER 
The  Fayetteville  Observer,  a  family  owned 
(65,000  daily/75,000  Sunday)  southeastern 
North  Carolina  paper  seeks  a  Home 
Delivery  Manager  to  oversee  and  grow  our 
city  and  state  circulation  managing  14  distnet 
managers.  Candidates  should  have  a 
minimum  of  5  years  of  home  delivery  man¬ 
agement  experience.  We  offer  an  excellent 
compensation  and  benefit  package 
including  one  of  the  best  401(k)  plans  in  the 
industry.  We  are  an  All  America  City  and  offer 
an  excellent  area  of  the  country  to  live 
and  raise  a  family.  Send  letter  and  resume 
with  salary  history  to: 

Frank  Mastromarino,  Circulation  Manager 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28303 
E-mail:  mastro^ayettevillenc.com 
Fax:  (910)  486-5340 

“single  C(3PY  aRCULATib¥Mm 
RICHMOND  TIMESDISPATCH 
The  Richmond  Times-Dispatch  is  seeking  a 
results  oriented  professional  with  a  passion 
for  customer  service  and  circulation 
growth.  This  individual  will  have  a  teamwork 
philosophy  and  strong  planning,  organiza¬ 
tional,  communication  and  leadership  skills. 
This  position  reports  to  the  circulation  di¬ 
rector  and  is  responsible  for  single  copy 
marketing,  sales,  service  and  collections  in 
our  metro  circulation  area.  Responsibilities 
include  the  establishment  and  attainment  of 
sales,  revenue,  expense  and  operational 
goals  and  objectives.  A  college  degree  and 
a  minimum  of  five  years  of  circulation  single 
copy  management  or  comparable 
circulation  management  experience  are  pre¬ 
ferred.  The  ideal  candidate  will  possess 
marketing,  negotiating  and  distribution  skills 
coupled  with  the  ability  to  develop  and  exe¬ 
cute  strategic  sales  and  partnership  initia¬ 
tives. 

This  is  a  full-time  position  offering  a  com¬ 
petitive  salary  and  benefits  package.  The 
Richmond  Times-Dispatch  is  a  Media  General 
Company. 

Send  resume  and  cover  letter  to: 

Torski  Dobson-Arnold,  Corporate  Recruiter 
Richmond  Times-IDispatch 
300  East  Franklin  Street 
Richmond,  VA  23219 
E-mail:  employment@timesdispatch.com 
Equal  Opportunity  Employer 


SINGLE  COPY  DIVISION  MANAGER 
The  Sarasota  Herald  Tribune  on  the  beautiful 
west  coast  of  Florida,  is  seeking  a  division 
manager  to  lead  Single  Copy  Sales 
within  a  defined  territory.  The  ideal  candidate 
will  be  responsible  for  administering  8 
to  15  independent  contracts  while  attaining 
all  sales,  operational,  and  marketing  goals 
for  Single  Copy  circulation.  PBS  and 
Bellatrix  experience  are  a  plus.  Weekend 
and  early  morning  hours  are  the  "norm’.  We 
are  seeking  a  high  energy  individual  that 
possesses  exceptional  leadership,  motiva¬ 
tional,  and  communications  skills.  Apply 
only  if  you  are  willing  to  "roll  up  your 
sleeves'  and  meet  the  challenges  of  a  very 
competitive  market  "head  on".  Compensation 
package  to  include  "relocation”  is  com¬ 
mensurate  with  experience.  The  Sarasota 
j  Herald  Tribune  is  a  property  of  the  New 
[  York  Times  Company,  which  was  recently 
:  ranked  No.  1  in  the  publishing  industry  by 
i  Fortune  magazine  in  it’s  list  of  "The  world’s 
most  admired  companies’.  By  March  22nd, 
2002,  qualified  applicants  should  send  a 
cover  letter,  resume,  and  salary  history  to: 
The  Sarasota  Herald  Tribune 
C/0  Frank  Shipman 

801  S.  Tamiami  Trail,  Sarasota,  FL  34236 
Fax:  (941)957-5351 
E-mail:  frank.shipman@heraldtribune.com 
NO  PHONE  CALLS,  PLEASE 

_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
The  Columbus  Dispatch,  an  award-winning 
newspaper  in  Ohio’s  capital  city,  also 
named  one  of  the  “10  that  do  it  right”  by  Ed¬ 
itor  and  Publisher,  is  looking  for  a  leader 
who  can  guide,  assist  and  motivate  report¬ 
ers.  The  emphasis  first  is  on  a  leader.  We 
want  somebody  who  understands  reporters 
and  the  complexity  of  their  jobs,  who  can 
work  with  them  to  brainstorm  creative  story 
ideas  and  improve  their  reporting  and 
writing.  You  must  be  able  to  work  well  with 
people  and  we  value  good  reporting,  writing 
and  editing  skills.  We  want  to  see  clips  both 
from  your  reportng  career,  as  well  as  stories 
or  projects  you’ve  guided  as  an 
editor.  If  you’re  interested,  please  send  a 
cover  letter,  resume  and  clips  to: 

The  Columbus  Dispatch 
Human  Resources  Department 

Attn:  Kimberly  Barleycorn 
34  South  Third  Street 
Columbus,  OH  43215 

CITY  EDITOR 

Local  Philadelphia  Newspaper  is  seeking  a 
City  Editor.  Five  years  experience 
preferred.  Excellent  salary  and  benefits. 
Send  resume  to  Box  770-520  South  16th 
Street,  Philadelphia,  PA  19146. 

EDIT  IN  ASIA 

English-language  paper  in  Seoul,  Korea, 
seeks  a  deputy  editor.  This  is  a  hands-on 
supervisory  position  in  which  you  would  edit 
copy  and  write  headlines,  as  well  as  guide 
young  journalists  and  help  plan  coverage. 
Flawless  command  of  English  and  several 
years’  significant  experience  in  journalism 
required.  Salary  negotiable.  Reply  by  E-mail 
to  hbpiper@joongang.co.kr. 


EDITOR 

A  Cincinnati  based  publishing  company  is 
seeking  a  top  editorial  position  responsible 
for  directing  the  editorial  and  production 
staff  for  the  publication.  Works  with  the 
publisher  to  set  editorial  direction  and 
policy.  Technology/printing  knowledge  a 
plus.  Please  submit  resume  to: 

Hudsonl  1 4@hotmail.com 

EDITOR 

Live  and  work  in  Michigan’s  most  desirable 
lakeshore  community.  The  Traverse  City 
(Ml)  Record-Eagle,  an  Ottaway  Newspaper, 
(30,(X)0/43,000),  has  an  opening  for  an  ed¬ 
itor  with  at  least  three  years  of  experience 
in  the  top  editor  job  at  a  similar-sized  or 
larger  newspaper.  Requirements  include  a 
journalism  degree,  effective  team  building 
and  training  skills,  extraordinary  news  and 
layout  sense,  plus  strong  community  in¬ 
volvement.  Send  resume,  salary  require¬ 
ments,  and  clips  to  HR  Director,  Record- 
Eagle,  120  W.  Front  Street,  Traverse  City, 
Ml  49684.  Application  deadline  is  March 
22,  2002.  EOE 

ENVIRONMENT  REPORTER 
Major  West  Coast  daily  seeks  an 
aggressive  reporter  to  elevate  coverage  of 
the  environment  in  a  region  where  quality  of 
life  and  the  deterioration  of  natural  resources 
are  at  the  top  of  the  public  agenda. 
The  successful  candidate  will  be  a  proven 
performer  in  this  specialized  field,  a  journalist 
whose  work  is  nationally  respected  for 
its  insight,  originality  and  impact.  Applications 
should  include  at  least  six  work  samples  and 
be  sent  to: 

Box  2637,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

EXECUTIVE  EDITOR  ^  ^ 
The  Lake  City  Reporter,  an  award-winning 
10,000  circulation  daily  newspaper  in  beau¬ 
tiful  North  Central  Florida,  is  seeking  an  edi¬ 
tor  to  lead  our  newsroom.  The  right  candidate 
will  have  at  least  three  years  of 
newsroom  supervisory  experience  and  be 
ready  to  take  a  leadership  role  not  only  in 
the  newsroom,  but  in  the  community.  Send 
your  resume,  three  samples  of  your  best 
work  and  a  one-page  letter  stating  why  you 
should  be  considered  for  the  position  to: 

Rick  Bacon,  Publisher,  Lake  City  Reporter 
126  E.  Duval  Street,  l.ake  City,  FL  32055 
Fax:  (386)  752-9400 
Or  E-mail:  rbacon@lakecityreporter.com 

METRO  EDITOR 

The  Corpus  Christi  Caller-Times  is  looking 
for  a  metro  editor  to  lead  its  14-person 
news  staff  and  four-person  city  desk  in  finding 
relevant,  enterprising  stories  throughout 
a  12-county  region.  We  want  a  visionary 
leader  who  can  see  beyond  the 
bureaucratic  coverage  and  coach  his/her 
team  on  how  to  connect  on  a  human  level 
with  readers.  The  award-winning  Caller-Times, 
a  63,000  daily  (83,000  Sunday) 
owned  by  Scripps-Howard,  offers  competitive 
salary,  excellent  benefits  and  a  relocation  al¬ 
lowance.  Send  resume  and  work  samples  to 
Managing  Editor  Libby  Averyt,  P.O. 
Box  9136,  Corpus  Christi,  TX  78469. 


“Thu  new.spaper  can  become  the  rcKk  of  the  community,  separatinj;  water-etKiler  talk  from  the  truth.” 

-Dan  Rather,  CBS  News  anchor,  1998 


www.editorandpublisher.com 
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Phone:  1-888-825-9149 


CmniFIED  llOVEIITISING 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


METRO  EDITOR 

The  Winston-Salem  Journal  is  seeking  a 
metro  editor.  We  need  someone  with 
proven  leadership  abilities  and  a  passion  for 
spot  news  and  enterprise  stories.  Candidates 
should  have  strong  news  judgment 
and  editing  skills  and  a  desire  to  help  develop 
a  team  of  talented  and  ambitious  reporters. 
Mail  your  resume  and  work  samples  to: 

Ken  Otterbourg,  AME/News 
Winston-Salem  Journal 
P.O.  Box  3159,  Winston-Salem,  NO  27102 


NEWS  EDITOR:  Daily  in  west  Georgia,  40 
miles  west  of  Atlanta,  needs  editor  capable 
of  handling  multiple  tasks  with  three  small 
weekly  newspapers  and  the  daily.  Responsi¬ 
bilities  include  copy  editing,  design/ 
pagination,  working  with  reporters  on  story 
planning  and  development.  Excellent  benefits, 
including  401(k).  Send  resume  to: 

Managing  Editor,  Times-Georgian 
901  Hays  Mill  Road,  Carrollton,  GA  30117 


PAGE  DESIGNER 

For  12,250-circulation  Northwest  Ohio  after¬ 
noon  daily.  QuarkXPress  is  essential.  Graphic 
arts  degree  or  journalism-related  degree 
required.  Send  resume  and  10  design  sample 
clips  to  David  Miller,  Sentinel-Tribune, 
P.O.  Box  88,  Bowling  Green,  OH  43402. 


PASSION  FOR  BUSINESS 
If  you  have  a  high  curiosity  for  business  and 
the  economy  and  like  a  wide  variety  of  as¬ 
signments,  the  Gulf  Coast  Business  Review 
(Sarasota,  FL)  is  the  perfect  environment. 
We’re  seeking  an  ambitious  business  writer 
(newly  graduated  or  up  to  five  years  experi¬ 
ence)  who  wants  an  opportunity  to  be 
Southwest  Florida's  leading  business  writer 
and  eventually  editor  of  the  region’s  most 
respected  business  publication.  Attractive 
salary  and  benefits.  Immediate  opening. 

Send  resume  to:  mwalsh@review.net 


REPORTER  wanted  for  Dayton’s  best  busi¬ 
ness  newspaper.  Beats:  technology,  manu¬ 
facturing.  Resume/clips  to  Heather  Martin, 
137  N.  Main  Street,  Suite  800,  Dayton,  OH 
45402;  hmartin@bizjournals.com. 


THE  CHRONICLE-TELEGRAM,  a  mid-sized 
daily  in  Elyria,  Ohio,  is  looking  for  an  editorial 
page  editor  who  is  an  experienced  journalist 
and  pithy  writer.  We  want  someone 
who  understands  and  defends  the  public’s 
right  to  know,  zings  public  officials  when 
they  deserve  it  and  cuts  through  hooey.  If 
you  can  do  it  all,  send  resume  and  clips  to 
Andy  Young,  editor.  The  Chronicle-Tele¬ 
gram,  P.O.  Box  4010,  Elyria,  OH  44036. 


WEBSITE  ASSISTANT 

Stars  and  Stripes,  the  daily  newspaper 
serving  the  U.S.  military  community  over¬ 
seas,  IS  looking  for  a  copy  editor  for  the 
estripes.com  Web  site.  The  job  requires  ex¬ 
cellent  knowledge  of  written  English,  and 
the  ability  to  write  good  headlines  and  sum¬ 
marize  news  stories  concisely  and  accu¬ 
rately.  Other  requirements:  Previous  experi¬ 
ence  as  a  copy  editor  with  either  a  daily 
newspaper  or  a  news  Web  site,  or  a  degree 
in  journalism,  or  the  equivalent  in  work  ex¬ 
perience;  familiarity  with  editorial  computer 
systems;  and  the  ability  to  work  with  at 
least  basic  HTML  code.  More  information 
can  be  found  at: 

http://ww2.pstripes.osd.mil/ 

02/jobopp/jobopp.html 


EDITORIAL 


PRESSROOM 


THE  REPORTERS  COMMIHEE  FOR 

FREEDOM  OF  THE  PRESS 
McCormick  Tribune  Journalism  Fellow 
The  Reporters  Committee  for  Freedom  of 
the  Press  is  seeking  an  experienced  reporter 
and  editor  to  serve  as  its  Robert  R.  Mc¬ 
Cormick  Journalism  Fellow.  Duties:  The  re¬ 
cipient  will  write,  edit  and  design  tor  the 
Committee  publications  and  Web  site.  Mini¬ 
mum  requirements:  Three  years  experience 
as  a  reporter,  editor  and  designer  for  print 
or  on-line  publications,  and  a  strong  interest 
in  free  press  issues.  Salary:  $40,000  plus 
full  health  benefits  for  a  one-year  fellowship 
beginning  in  September  2002.  The  fellow 
also  will  be  able  to  audit  a  college-level 
course  on  First  Amendment/media  law. 
Send  cover  letter,  resume,  references, 
news  clips  and  design  samples  by  April  1, 
2002,  to:  The  Reporters  Committee  for 
Freedom  of  the  Press,  1815  North  Fort 
Myer  Drive,  Suite  900,  Arlington,  VA  22209- 
1819.  Attn:  Lucy  A.  Dalglish,  Executive  Di-  J 
rector.  | 

_  ! 

_ FINANCE _  I 

CHIEF  FINANCIAL  OFFICER 
San  Luis,  Obispo,CA 

Join  Californias  fastest  growing  newspaper 
for  the  past  7  years.  The  Tribune,  a 
45,000  circulation  Knight  Ridder  daily  on 
beautiful  Central  Coast.  S.L.O.  is  home  to 
Cal  Poly  University,  unbeatable  weather. 
Sunset  Magazine’s  top  pick  for  the  West’s 
best  small  town,  and  a  host  of  cultural  and 
outdoor  recreational  activities.  We’re 
looking  for  a  strategic  thinker  with  strong 
budgeting  and  analytical  skills.  A  successful 
candidate  will  understand  the  importance 
of  developing  people  and  be  comfortable 
as  a  mentor.  Thorough  knowledge  of  ac¬ 
counting  principles;  5  plus  years  of  directly 
related  work  experience,  including  supervi¬ 
sory  experience  preferred.  Bachelor’s  de¬ 
gree  in  accounting  or  equivalent  required; 
CPA  or  MBA  preferred.  We  offer  competitive 
compensation  and  excellent  benefits. 
To  apply,  send  cover  letter,  resume  and 
salary  requirements  to:  Devon  P.  Goetz, 
The  Tribune,  P.O.  Box  112,  San  Luis 
Obispo,  CA  93406.  Or  E-mail  to: 

dgoetz@thetribunenews.com  EOE. 

_ PRESSROOM _ 

PRESS  OPERATOR:  New  Heidelberg  GTO 
52  and  Chief  17,  pre-press  experience  help¬ 
ful.  Benefits:  401(k),  health/dental  insurance, 
vacation,  profit  sharing.  Contact  Tena 
Williams,  501  Dock  St.,  Ketchikan,  Alaska 
99901;  (907)  225-3157. 

PRESSROOM  FOREMAN 
Northern  Minnesota  Daily  is  currently  seeking 
a  hands-on,  dedicated  pressroom  foreman. 
The  ideal  candidate  will  be  experienced  in  all 
phases  of  pressroom  operations,  including 
pre-press  and  press  operation,  press  mainte¬ 
nance,  work  flow  scheduling  and  supply  or¬ 
dering.  Expertise  in  offset  process  color  re¬ 
production  and  quality  control  a  must.  Excel¬ 
lent  salary  and  benefit  package.  Please  send 
resume  to:  Mesabi  Daily  News,  P.O.  Box  956, 
Virginia,  MN  55792,  Attn:  Jeff  Asbach,  E-mail: 
jeff.asbach@mx3.com 


BARTASH 
\  PRINTING 


Phone  (215)  724-1700 
Quality.  Service  &  Price 
Since  1952 


ASSISTANT  PRESSROOM 
MANAGER -TRAINER 

Join  Philadelphia’s  largest 
cold  web  printer  and  earn 

80,000  Annually  + 
Peiiormance  Bonus 

Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supervisor  that  can  assist 
the  manager  In  the  daily  operations  of 
a  commercial  printing  shop.  Ideal  candidate 
will  have  experience  with  Goss  and 
Tensor  presses,  on-line  glue  and  trim 
books  and  extensive  4-Color.  The  candidate 
must  have  the  ability  to  tram  press 
crews  on  proper  printing  procedures. 
This  is  a  high-profile  position  that 
requires  strong  verbal  and  written  com¬ 
munication  skills.  Submit  resume  to: 

Bartash  Printing 

Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


PRODUCTION/TECH 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 

^oductiWm^a'ger 

The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  is  seeking  an  experienced 
Production  Manager  to  oversee  the  daily 
production  operations  at  our  brand  new, 
state  of  the  art,  printing  and  packaging  cen¬ 
ter.  The  qualified  candidate  will  have  exten¬ 
sive  experience  in  managing  all  aspects  of 
daily  printing  operations,  with  proven  organ¬ 
izational,  leadership,  and  communication 
skills.  A  college  degree  is  desired,  with 
demonstrated  proficiency  in  budgeting, 
quality  control,  staff  development,  and 
strategy  implementation.  Experience  with  or 
knowledge  of  Goss  single-width  presses  a 
plus.  Must  be  willing  to  work  some 
evenings,  weekends,  and  holidays.  Position 
includes  a  highly  competitive  salary  and  a 
very  comprehensive  benefit  package. 
Please  send  resumes  to: 

The  Ann  Arbor  News 
Attn:  Human  Resources  Manager 
340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 


Your  comiiiiinity  link  to  the  newspaper  industry  every  week  since 

1884! 
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SALES 


MARKET  DEVELOPMENT  MANAGER 
Media  Marketing,  developers  of  the  imMEDI- 
Ate  sales  presentation  software,  seeks  a 
sales  professional  to  service  our  west 
coast  territory.  Media  sales  experience,  ex¬ 
cellent  presentation  skills,  proficiency  with 
major  software  programs  required.  Knowl¬ 
edge  of  imMEDIAte,  experience  with  laptop 
selling  are  pluses.  E-mail  resume  to: 

Allyn  Hallisey:  Allynh@immediatesfa.com 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/fax  (631)  588-2735 


EDITORIAL 


AUTOMOTIVE  WRITER.  Former  auto  magazine 
editor  with  newspaper  and  wire-service 
experience.  Covered  auto  industry  for  15 
years.  Can  offer  business  insight,  road 
tests,  features,  photography,  racing  and 
more.  Contact:  mmagda@earthlink.net 

JOURNALISM/SPANISH/ENGLISH/PROF.- 
TUTOR  who  writes  with  a  laser-phraser  and 
other  worldly  imagination,  seeks  post  in 
Alaska,  Maine,  Louisiana,  Florida  or  New 
York  City.  Can  also  teach  staff  Spanglish. 
Phone:  (405)  372-3076.  Responses  to:  807 
S.  Lowry  #213,  Stillwater,  OK  74074. 


EDITOR  &  PUBLISHER 
C^SSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $61 .00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  not  respon¬ 
sible  for  the  recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


www.editorandpublisher.com 


EDtromPUBUSHEB 

ininRniATiONAL 


YEARBOOK 

CD-ROM 


No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives,  Circulation 
Managers,  Marketing  Managers,  Advertising  Agency  Executives, 

New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully  indexed, 
searchable  database  that  allows  you  to  target  the  U.S.  and  Canadian 
newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our  CD-ROM 
makes  finding  data  and  compiling  lists  easier  than  ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State,  County  and  Zip 
Codes.  Search  for  special  topic  editions:  Religious,  Ethnic,  Attemative....and 
much  more! 


*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to 

your  PC  in  a  wide  range  of  file  formats.  / 

Customize  mailing  lists  for  each  of  your  /  ^ 

communications  projects  from  traditional  ^ 
mass  mailings  to  broadcast  e-mails  to  telemarketing.  Create  your  own 
contact  management  database  with  applications  like  Act  or  Access. 

*  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names  including  all 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies 

SYSTEM  REQUIREMENTS:  Windows  95.  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or  higher.  10  MB 
available  hard  dnve  space.  Macirttosh  •  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later,  2.5  MB  RAM  mtnimum, 

2  MB  available  hard  drive  space.  DOS  •  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft  CD-ROM  extensions, 
640K  RAM,  3M6  available  hard  drive  space 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $88$  $795 


EXP;  02/28/02 
YBXXEPB2 


Company  Name:- 

Address: - 

Telephone: _ 


City:_ 
Fax  No; 


Payment  Method:  D  VISA  □  MC  D  AMEX  D  Check  Enclosed  •  Acct# -  Exp.  Date:. 

Add  Applicable  sales  tax:  CA,  DC,  FL,  GA,  IL,  MA,  NJ,  NY,  OH,  TX,  CANADA  •  U.S./Canada  add  $12.00  for  S&H 


Signature 


’Fax  to  Attention:  Randy  Larsen  Jr.  @  (646)  654-5363 


For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)3364380  ext.  1  or  order  online  at  www.editorandpubiisher.com 


MARKET 

(;L]1UE 


more! 


AVAILABLE  NOW! 


THE  NEW  2002 

EDITOR&PUBLISHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 


Household  and  per  Capita, 

Principal  Industries,  Chain  Outlets,  Retail 
Outlets,  Location  of  Markets,  Newspapers 
Serving  the  Market,  Retail  Sales  Data,  and  much,  much 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1,600  cities  and  all  3,141  US.  counties. 


Relocation  info  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index  - 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2007! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
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The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA, 
DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH  and  TX  residents  please 
add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 


ORDER  TODAY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 

Or  call  (888)  612-7095 

Editor^Publisher 


No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


*  Exportable  Data  For  Mail  Merge  ' 

All  the  information  can  be  exported 
to  your  PC  in  a  wide  range  of  file 
formats.  Customize  mailing  lists  for 

each  of  your  communications  projects  _ 

from  traditional  mass  mailings  to  broadcast 
e-mails  to  telemarketing.  Create  your  own  contact 
management  database  with  applications  like  Act  or  Access. 

*  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or 
higher,  10  MB  available  hard  drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later, 
2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space.  OOS  -  VGA  monitor  or  higher,  DOS  3.3  or 
higher,  Microsoft  CO-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)  336-4380  ext.  1  or  order  online  at  www.editorandpublisher.com 


Another  murder,  with  a  difference: 
Orlando  Sierra,  deputy  editor  of  La  Patria 
in  Manizales,  became  the  second 

p -  — j  journalist  murdered  in 

Colombia  this  year  when 
he  died  Feb.  2,  three 
days  after  two  gunmen 
shot  him  in  the  head  and  abdomen.  On 
Feb.  8,  authorities  charged  Fernando  Soto 
Zapata  with  the  killing.  When  the  suspect 
was  arrested,  he  first  offered  police  a 
bribe,  then  named  Luis  Arley  Ortiz  Orozco 
as  his  paymaster  on  the  assassination. 

Ortiz  Orozco  was  arrested,  but  released 
without  charge. ...  Also  in  Colombia,  the 
Lima,  Peru-based  Institute  for  Peace  and 
Society  reported,  Alfonso  Pardo,  a  reporter 
for  the  weekly  Voz,  was  able  to  trace  two 
threatening  calls  last  month  to  cell  phones 
owned  by  the  military. ...  The  body  of 
famed  newspaper 
columnist  Julio  Morales 
Ferron,  79,  was  found 
in  the  Mexico  City  offices 
of  the  Mexican  Radio  and  Television 
Association,  of  which  he  was  president. 

He  had  been  gagged  and  tortured,  and  his 
neck  had  been  slit.  Morales  Ferron  wrote 
under  the  pen  name  Severe  Miron  (“Tough 
Onlooker”)  for  the  afternoon  daily,  El  Sol 
del  Mediodla.  Colleagues  said  there  was  no 
apparent  motive  for  the  murder. ...  A 
$1 -million  “insult  and  disrespect”  lawsuit 
brought  by  a  member  of  parliament  against 
Jorge  Vivanco  Mendieta,  the  deputy 
director  of  the  Guayaquil,  Ecuador,  daily 
Expreso,  was  dismissed  last  month,  but  the 
court  continues  to  investigate  criminal 

charges  stemming  from 
a  column  by  Vivanco. ... 
Panama  now  has  one  of 
the  strongest  open- 
public-records  law  in  the  hemisphere.  The 
new  law  not  only  guarantees  access  to  a 
wide  range  of  records  but  also  sets 
penalties  for  officials  who  refuse  to  hand 
over  documents  and  empowers  courts  to 
enforce  the  law. ...  Venezuela  President 
Hugo  Chavez  refused  to  meet  with  a 
high-level  delegation  from  the  Miami-based 
Inter  American  Press  Association  during  its 
Feb.  19-21  visit.  The  group  concluded  that 
Chavez’s  government  is  not  complying 
with  any  of  the  10  principles  of  press 
freedom  included  in  the  Declaration  of 
Chapultepec.  —  Mark  Fitzgerald 


AMERICAS  EXTRA 

mcouiniiioiiBii 


More  newspapers  are  finding  that  in  certain  Latin  American 
countries,  the  courtroom  is  not  the  place  to  look  for  justice 


BY  MARK  FITZGERALD 

CHICAGO 

OW  THAT  NEARLY  ALL  OF  LaTIN 
America  is  at  least  nominally 
democratic,  government  violence 
is  no  longer  the  preferred  method  for 
intimidating  the  press.  But  numerous 
regimes  have  found  the  judge’s 
gavel  can  be  just  as  effective  as  the 
truncheon  for  punishing 
recalcitrant  newspapers. 

In  some  nations,  officials  have 
initiated  so  many  frivolous  law¬ 
suits  against  news  organizations 
that  the  phenomenon  has  its  own 
name:  industria  de  la  indem- 
nizacion  (“damages  industry.”). 

In  Santiago  del  Estero,  Argentina, 
some  4,000  women  affiliated 
with  the  province’s  ruling  partj' 
have  filed  lawsuits  against  the 
daily  El  Liberal  and  are  seeking 
$19  million  in  damages  —  all  because  of 
an  article  the  paper  reprinted  from 
another  newspaper.  Ciovemment  officials 
in  traditionally  democratic  Costa  Rica  are 
particular  fans  of  the  tactic.  Last  year, 
one  managed  to  get  court  approval  for 
his  damage  suit  because  the  newspaper 
Diario  Extra  “dishonored”  his  right  to 
reply:  The  paper  had  printed  the 
politician’s  letter  —  it  just  neglected  to 
publicize  it  on  Page  One. 

“It’s  something  we’re  seeing  more  of 
in  Latin  Americei,”  said  Robert  Cox, 
assistant  editor  of  The  Post  and  Courier  in 
Charleston,  S.C.,  and  president  of  the  Inter 
American  Press  Association  (lAPA).  “What 
they  are  doing  is  using  the  courts  to  silence 
the  press  —  and  a  lot  of  judges  go  along 
with  it.  The  judges  are  either  incredibly 
ignorant  or  very  hostile  to  the  needs  of  the 
press  and  tremendously  antagonistic  to 
freedom  of  the  press.” 

The  most  recent  target  of  this 
phenomenon  is  Aldo  Zuccolillo,  editor  and 
director  of  the  Asuncion,  Paraguay,  daily 
ABC  Color.  On  Feb.  13,  an  appeals  court 
fined  Zuccolillo  541  million  guaranis  —  or 
about  $110,000  —  in  a  nation  that  had  an 


I  annual  per  capita  income  of  $1,450  in  the  i  j 
^  year  2000.  The  legal  action  against  the  j 

editor  was  launched  by  Sen.  Juan  Carlos  '  I 
Galavema,  a  member  of  the  ruling  |  i 

Colorado  Party  that  sustained  (Jen.  Alfredo  j  j 
Stroessner’s  dictatorship  for  34  years  until  j  j 
democracy  arrived  in  1989.  Galavema  was  j  | 


upset  by  a  Zuccolillo  column  calling  him 
a  “cookie  thief,”  although  the  editor  was 
simply  quoting  a  murdered  Paraguayan 
vice  president. 

The  appeals  court  felt  the  senator’s  pain: 
The  “offensive  statements,”  it  declared,  “are 
not  only  an  affront  to  the  victim’s  dignity 
but  also  have  a  negative  impact  on  the 
collective  conscious.” 

“In  Paraguay,  the  courts  are  political,” 
Zuccolillo  said  in  an  interview  last  week 
from  Miami.  “In  this  democracy,  this 
semidemocracy,  this  pseudodemocracy, 
they  don’t  use  physical  threats  anymore  — 
they  use  the  courts  for  reprisals  and  to 
intimidate.  But  I  won’t  be  intimidated.” 

In  the  last  year,  another  public  official, 
who  reportedly  served  several  jail 
i  sentences  for  fraud,  has  sued  for  libel,  and, 

!  perhaps  most  remarkably,  Zuccolillo  was 
!  acquitted  of  a  charge  filed  by  a  judge. 
Zuccolillo’s  most  recent  case  has  been 
taken  up  by  several  international  ffee-press 
organizations,  including  LAPA  and 
Paris-based  Reporters  Without  Borders. 
His  next  stop  is  the  Paraguayan  Supreme 
Court,  but  he’s  not  optimistic:  “They  are 
i  politicaljudges,  too,  you  know.”  (1 


ABC  Color's  Aldo  Zuccolillo  addresses  lAPA  at  2000  meeting. 
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Hazing  the  ‘Sun’ 

Satire  or  sacrilege?  That’s  what  the  local 
chattering  class  has  been  talking  about  since 
The  Vancouver  Sun  in  British  Columbia  became 
victim  of  an  old-media  hacking.  Guerrilla  Media 
(GM),  self-described  Vancouver-based  media 
critics,  printed  20,000 
four-page  copies  of  a 
bogus  front  section  of  the 
Sun  and  snuck  their  well- 
designed  Feb.  21  fake 
into  the  hands  of  regular 
Sun  readers  via  street 
hawkers  and  vending  box¬ 
es,  with  GM  taking  credit 
in  a  same-day  release. 

“The  counterfeit 
edition  contained  an  exact 
replica  of  The  Vancouver 
Sun  trademark  and  logo,” 
Dennis  Skulsky,  president 
and  publisher  of  the  Sun, 
told  readers  two  days 
later.  Skulsky  described 
the  act  as  “malicious” 
and  “slanderous,”  and  said,  “A  sign  of  when  the 
line  is  crossed  ...  is  when  perpetrators  remain 
invisible  behind  anonymous  names.” 

The  names  may  be  fictitious,  but  GM’s  Web 
site  publishes  its  street  address,  phone  number, 
and  e-mail  address,  so  it  is  hardly  invisible.  The 
group’s  statement,  signed  by  one  “Noam  de 
Plume,”  said  the  parody  was  published  to 
illuminate  the  Sun’s  alleged  Liberal  Party  bias. 

“In  Canada,  Liberals  are  traditionally  centrists,” 
GM  told  E&P  in  an  e-mail  message.  “The  B.C. 
Liberals  are  hard  right.”  Earlier,  the  group  said 
the  parody  was  the  result  of  its  analysis  of  the 
Sun’s  coverage  of  the  province’s  budget  deficits 
under  two  different  parties.  —  Wayne  Robins 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'"The  CdisinfonnationJ  office  is  done. 
What  do  ijoti  icant,  bloods" 

-  DONALD  RUMSFELD,  ON  SHUTTING  DOWN  THE 
PENTAGON’S  OFFICE  OF  STRATEGIC  INFLUENCE  (OSI) 


Campbell 
budget  pats 
profits  and 
CEOs  first 


Photo  of  the  iceek 


It  looked  like  the  real 
thing,  at  a  glance. 


JAY  DROWNS,  THE 
BELLINGHAM 
(WASH.)  HERALD 

IT’S  UP,  AND 

its ...  what? 
Travis  Frid- 
rich  of  Sehome 
High  School 
watches,  while 
tumbling  into  the 
crowd,  as  his 
potential  game¬ 
winning  shot  at 
the  buzzer  heads 
for  the  rim  in  a 
showdown  game 
with  rival  Lynden 
High.  Editors  tore 
up  the  sports  page 
to  get  this  photo 
in.  Sadly,  Travis 
missed.  His  team 
lost  in  overtime. 

—  Greg  Mitchell 


Public  Funding 

John  Fund,  a  house  moralist  at  The  Wau 
Street  Journal,  may  wish  a  recent  story  about 
him  was  a  parody.  Fund,  who  fumed  famously  at 
Bill  Clinton’s  indelicacies,  was  arrested  in  New 
York  Feb.  23  for  assaulting  ex-girlfriend  Morgan 
Pillsbury,  the  New  York  Post  reported.  Fund 
dated  Morgan’s  mom,  Melinda  Pillsbury-Foster, 
20  years  ago,  then  promised  he’d  look  after 
Morgan,  now  27,  when  she  came  to  New  York  a 
few  years  ago,  according  to  the  Post.  Fund,  46, 
is  on  leave  from  the  print  WSJ,  but  still  writes  for 
its  online  edition.  We’d  start  a  Fund  Fund  to 
support  his  legal  defense,  but  we  felt  that  would 
be  ...  well,  hypocritical.  — W.R. 
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Getting  It  Right 

A  W  OF  LIBEOTV 

On  behalf  of  high-school  journalists,  Pennsylvania  papers  rock! 

For  years,  when  I’d  get  calls  erom  high-school 
journalists  wanting  advice  on  fighting  censorship  by 
principals  and  school  boards,  I’d  give  them  the  phone 
numbers  of  the  Student  Press  Law  Center  and  the  local 
American  Civil  Liberties  Union  affiliate.  Often,  the 
student  editors  would  go  into  court  and  win.  However,  professional 
newspaper  editors  in  the  area  were  usually  not  interested  —  even 
when  I  told  them  that  public-school  censors  are  agents  of  the  state 
and  that,  therefore,  the  students  had  First  Amendment  rights. 

But,  increasingly,  some  grown-up  papers  are  not  only  covering 


such  stories  but  also  vigorously  supporting 
newly  minted  journalists.  A  case  in  point  is 
the  current  battle  in  Pennsylvania  —  where 
student  journalism  first  began,  in  Colonial 
days,  at  the  William  Penn  Charter  School  in 
Philadelphia. 

Pennsylvania  is  one  of  seven  states  that 
proride  the  student  press  more 
protection  than  the  U.S. 

Supreme  Court  did  in  its  1988 
Hazelwood  School  District  v. 

Kuhlmeier  decision,  which  gave 
principals  much  more  authority 
than  the  court  had  allowed  in  its 
1969  Tinker  v.  Des  Moines 
School  District  ruling.  In 
Tinker,  the  court  held,  “It  can 
hardly  be  argued  that  either 
students  or  teachers  shed  their 
constitutional  rights  to  freedom  of  speech 
or  expression  at  the  schoolhouse  gate.”  It 
should  be  noted  that  Hazelwood  did  not 
reverse  Tinker.  While  principals  can  use 
Hazelwood  to  exercise  more  power,  others 
around  the  country  choose  to  axihere  to 
Tinker.  But,  in  Pennsylvania,  the  state 
board  of  education  is  considering  rules  that 
would  apply  to  all  student  journalists. 

The  present  standards  say  that  “school 
officials  may  not  censor  or  restrict  material 
simply  because  it  is  critical  of  the  school 


administration.”  State  officials  want  to  cut 
that  language.  What  First  Amendment 
lesson  would  that  give  —  to  student 
reporters  and  to  their  readers? 

Currently,  students  are  not  permitted  to 
write  anything  that  “threatens  immediate 
harm  to  the  welfare  of  the  school  or  com¬ 
munity.”  The  new  rules  would 
remove  the  word,  “immediate.” 
As  Tom  Eveslage,  a  Temple 
University  journalism  profes¬ 
sor,  said:  “If  they  remove  this 
sense  of  immediacy  from  the 
regulations,  then  it’s  going  to  be 
far  easier  for  administrators”  to 
censor  based  on  speculation. 

Also  proposed  is  prohibiting 
material  that  “is  vvilgar,  lewd, 
obscene,  or  plainly  offensive.” 
Pittsburgh  Post-Gazette  education  writer 
Jane  Elizabeth  quoted  Kara  D.  Beem,  an 
attorney  with  the  Pennsylvania  Newspaper 
Association:  ‘What  if  students  wrote  about 
a  sex-  education  course?  Is  that  plainly 
offensive? ...  This  leaves  a  lot  of  room  for 
interpretation.”  To  say  the  least. 

Members  of  the  state  board  of  education 
also  want  to  impose  a  “home  rule”  provision 
giving  local  administrators  more  control 
over  the  student  press.  George  Taylor, 

!  executive  director  of  the  Pennsylvania 


i  School  Press  Association  (PSPA),  asked:  | 

■  “Should  some  students  have  more  or  less  I 

I  First  Amendment  rights  depending  on  1 1 

where  they  live  or  who  the  principal  or  the  1 1 
school  board  are?”  1 1 

Taylor,  new-media  editor  for  the  Times 
\  News  in  Lehighton,  has  been  a  leader  in  this 
battle  for  student  tree-expression  rights  in  ! 

I  meetings  with,  and  letters  to,  board  of  i  ■ 

I  education  officials.  And  Stephen  Shenton,  | 
also  of  the  PSPA,  has  called  to  the  attention  | 

of  the  revisers  the  Supreme  Court’s  1967  ! 

Keyishian  v.  Board  of  Regents  ruling  and 
i  a  section  of  its  1943  United  States  v. 

Associated  Press  decision.  As  the  Keyishian  i 

ruling  states:  ‘“The  \agilant  protection  of  j 

constitutional  freedoms  is  nowhere  more  1 1 
'  vital  than  in  the  community  of  American 
I  schools.’  The  classroom  is  peculiarly  the 
‘marketplace  of  ideas.’” 

What  is  remarkable  about  this  \ 

free-press  fight  is  the  number  of  editorials,  ;  j 
:  columns,  and  critical  reporting  pieces  in 
.  Pennsylvania  newspapers.  I  have  never  j 

■  before  seen  such  large-scale  support  of  the 

student  press  from  their  professional  1 

elders.  In  addition  to  the  Post-Gazette,  the  I 

i  company  ofJames  Madison  troops  includes 
j  The  Ph  iladelphia  Inquirer,  The  Patriot- 
\  News  in  Harrisburg,  The  Morning  Call  in 
Allentown,  the  Centre  Daily  Times  in  State  1 
College,  and  the  Intelligencer  Journal  in 
t  I.ancaster,  which  emphasized  in  a  Jan.  16  ! 

I  editorial:  “This  is  an  issue  on  which  our  ] 

1  bias  is  clear.  Many  of  us  on  this  side  of  the 
printing  press  found  our  calling  in  high-  | 

j  school  newspaper  offices,  and  we  want  to  ; ' 
make  sure  future  generations  of  journalists 
continue  to  have  the  ability  to  freely  | 

I  explore,  challenge,  and  opine  without  1  i 

I  worrying  about  the  oversensitivity  of  a  1 1 

\  principal  or  a  school  superintendent.”  I : 

The  Pennsylvania  Constitution  declares,  j 
“The  free  communication  of  thoughts  and  i ' 

opinions  is  one  of  the  invaluable  rights  of  i 
man,  and  every  citizen  may  freely  speak,  i 

i  write,  and  print  on  any  subject,  being  I 

I  responsible  for  the  abuse  of  that  liberty.”  [  j 

The  state  board  of  education  is  still  j  j 

!  weighing  whether  student  journalists  are  !| 

I  protected  by  the  Pennsylvania  Constitution  j  j 

t  as  well  as  by  the  First  Amendment.  | 

{  Already,  however,  these  new  reporters  j  | 

I  and  editors  have  learned  that  they  are  not  [  i 
alone,  and  I  expect  some  of  them  will  be  j  i 
i  encouraged  tojoin  us  later.  11  !j 
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